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Kivela, Inbakaran, and Reece (1999)
Potter and Williams (1996)
Gowdy and McKenna (1994)

Lancaster, Balintfy, and Taj (2003)

Belk (1975) Gowdy
and McKenna (1994) Roos and Prattala
(1997) Kivela, Inbakaran, and

Reece (1999)

Abood, Black, and Birnbaum (2004)

2004
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Yau and Lee (1996) Whichelow
and Prevost (1996) Brown,
Mcllveen, and Strugnell (2000)

Cohen, Scribner, and Farley (2000)

Shi, Nakamura, and Takano (2004)
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2003

3x3 (between-subject)

3-3-1

(high money constraint) 350 middle
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(low money

money constraint) 700
constraint) 1050
(date
occasion)
(special occasion
(pure dining occasion)
3-3-1
3-3-1
(H) M) L)
(D) DH DM DL
S) SH SM SL
(P) PH PM PL
S: special occasion D: date occasion P: pure dining occasion H: high money constraint
M: middle money constraint L: low money constraint
2004
2002 1997
1 2
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450
450
150 240
110 150
320 370
350 850
280 320
280 320
320 340
320 340

90 150 3-3-2
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3-3-3
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3-3-2

B.B.Q

B.B.Q

B.B.Q

B.B.Q
B.B.Q

150
180
200
220
240
240
240

110
150
110
150

320
370
320
320

450
480

600
850

520
520
350

320
280
280

320
280
280

340
340
320

340
340
320

150
90
150
90
120
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3-3-3

B.B.Q

619.5
556.0
1440.0
381.6
538.3
498.5
501.1
817.0
1033.0
2125
249.7
84.5
172.9
166.4
169.2
1102.0
960.4
878.8
1174.7
579.1
347.0
490.3
11104
928.0
1131.1
1110.4
928.0
1131.1
480.7
485.0
504.8
744.3
792.0
811.8
194.0
97.0
198.0
99.0
370.0
105.0
184.6
134.5

6.0
31.4
60.0
16.1
353
36.3
36.1
22.0
38.0
14.6
243

2.5
18.2

2.0
17.5

108.3
82.3
66.6
93.8
28.2
34.5

158.6
37.8
35.2
31.0
37.8
35.2
31.0
17.4
26.6
20.2
354
44.7
383

2.8

1.4

4.6

23

6.0

23

3.1

0.7

39.0
30.8
80.0
29.7
52.0
36.3
36.6
32.0
58.0
2.8
2.81
33
4.0
13.6
6.6
67.45
62.0
48.3
65.8
334
13.6
39.5
48.3
35.8
58.4
48.3
35.8
58.4
19.3
14.3
20.9
355
35.2
41.8
9.4
4.7
10.0
5.0
19.0
3.0
11.9
10.8

62.3
38.4
114.0
13.0

6.42
4.4
120.0
92.0
33.7
32.7
11.9
15.1
10.0
9.5
17.1
128.4
36.5
39.7
39.8
21.0
28.8
125.9
115.6
121.1
125.9
115.6
121.1
61.3
62.6
62.4
71.7
73.8
73.6
25.4
12.7
23.6
11.8
42.0
17.8
16.7
235

4.2

30.6

0.14
0.6
8.0
8.0
33
1.4
2.0
2.1
24
2.5

0.3
6.3
6.3
5.7
59
0.8
9.0
8.7
8.6
9.0
8.7
8.6
6.0
54
53
3.9
5.0
4.9

SN O OO

0.14
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link

2004

1999

1979 Healthy People

50%

2002

(E-ICP, Eastern Integrated Consumer

Profile) 20
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E-ICP

1988

E-ICP

1999

2002

1997

Granzin, Olsen, and Painter (1998)

health promotion model (HPM)
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E-ICP
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Pender



21
3-3-4 Likert
10
11-30 31-50
51-70 71-90
91
— 11-30
— 31-50

51-70
— 71-90

o Ok~ WDN B
|

3-3-4

Al

© 0o XN

12.
13.
14.
15. Al DS SARS

16.
17.
18.
19.
20.
21.

28



1989 2001 1998

20
5 6
3 1
5 3-3-5

(BMI)
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3-3-5

2
4
4.
2 3
5.
2 3
5 4
18.
2 3
19.
2 3
2.
A 2 B, 3 D 4
7.
3
9.
A D 2 3 B C
10.
14.
2 3 4
20. C
2 3 4
3.
2 3 4
6. ?
2 3 4
8.
2 4
15.
55 2 56 64 3 65 80 4
11.
2 4
12.
2 4
13. C 200
30
7
100
172.3 574.2
1.6 5.2
11.6 38.6
15.5 51.5
11.5 38.3
54x40 2 40x120 3 5x54 4
16.
2
17.
2 3
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o=0.05

Cronbach’s o

Cronbach’s a

1/3

f—

Z® T

0.7

SPSS for Wins 11.0

1/3

p 0.5
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2
A=13+4Z
A(delta)

factors analysis

descriptive statistic

ANOVA

ANOVA

MANOVA

MANOVA

Pearson correlation analysis
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2005 3 28 3 30 3
103 3
30

Granzin, Olsen, and Painter

(1998) 1999

12 3-3-6
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3-3-6

Lilert

0NN kR W~

p—
N - O O

30
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24

3-3-7

0 24
3-3-7

6 1,2,5,6,10,20
5 3,7.8,11,12
6 4,9,16,21,22,23
2 17,19
5 13,14,15,18,24
24

(BMI)
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(ANOVA)

5
(F=26.639,p=0.000)
(construct validity) KMO  Bartlett
KMO 9.692
Kaiser
Bartlett p 0
(principle component)
(Eigenvalue) 1 (varimax)
(factor loading) 0.4
60.141% 0.6549
0.71 0.69 0.39
0.43

3-3-8
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3-3-8

1 2 3 4
1 0.700
7 0.524
8 0.765
9 0.713
2 0.790
3 0.855
4 0.571
10 0.599
11 0.626
12 0.707
5 0.659
6 0.803
(%) 19.468 16.241 12.482 11.949
(%) 19.468 35.709 48.192 60.141
2.336 1.949 1.498 1.434
Crobach’s a 0.7133 0.6868 0.3850 0.4307
Total Crobach’s a 0.6549

(item difficulty)

P:(PH

P.)/ 2

(item discrimination)
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2001



0.6208

20

Pu

Cronbach’s a

39

Py
10 21 22
4
Cronbach’s o
0.6228



1213.3 5750

1050

1999
Integrated Consumer Profile

E-ICP

E-ICP

40

1419

120

350 700

E-ICP, Eastern

20

1988

E-ICP



30
3-3-9
3-3-9
6 1,2,5,6,10,20 5 1,4,5,18,19
5 3,7,8,11,12 6 2,7,9,10,14,20
6 4,9,16,21,22,23 3 3,6,8
2 17,19 1 15
5 13,14,15,18,24 5 11,12,13,16,17
24 20
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