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A TA AMA S ARMA LML s FHMAZALE B 74

A% (51pFAA>1985)-
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~
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/
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FoAerareng 2 o RREY F X ERGFH S G AR
AR RFAHFBRT IS A FREES - FL 520y §4
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YRR YA EFOFSREE S AL Y e
B 1 &%‘Bé‘b\‘im g o
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B 5 it B o~ # - AR S B PAAREE i A #ch RER
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78 & % (Kotler, 1997) -
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AR RppaETafiay ARRAKTHHELHoY T EL
| e PE A IR R A AR o N E s B BE Y o T

£ TER A CSETRTHBEIE R (TP > 2001) -

=
—4

18



CEREHREN G
(C)ERFH K%

74 g e e f L fe £ B nFF o Ak ¢ O eh
< &8 2. *t > Subhash # 1= w2 = C : Ag % (customer) ~ %
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