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Research on User's Expectation and Gratification for
Interactive Function of Social Shopping Website
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ABSTRACT

With the prosperity of e-commerce, social shopping websites become popular
gradually. Besides, it not only helps the user to buy products, but also a lot of users’
important communicated channels. The network shop is fierce in competition. Every
manufacturer in order to increase the consumer surf time in websites, increase the
recommendation message and product information of all kinds foundations to attract
consumer's sight. To consumer's personal partiality, according to their past shopping
data, to recommended consumer suitable products and shorten the time they look for
the products in the network. And there are good performances of famous shopping
stores abroad.

In Taiwan, the social shopping website take comminuty as a principal part, it has
a feature of Web2.0 crowds’ wisdom, and community influences become raised.
Social shopping website provide online evaluation and commented functions, let
consumer voluntarily exchange products opinion and shopping impressions. Also
could let the user searching relevant information faster and much convenience.

Other research shows that interactivity would be influence user’s evaluation to
the website. And the expectation is one of the satisfaction influence factors. If the
website prvide the service more conform to the user’s expectation, the satisfaction
will be higher. We could know the expectation and satisfaction affect each other. So,
research tries to realize the social shopping website’s current developement in Taiwan,
and discuss the user’s expectation and satisfaction for interactive function of social
shopping website.

The research use two research approaches, first of all, use content analyze
approach to collect, analyze and gather information, by using purposive sample
method to pick uo the research sample and aimed at the website’s members. Effective
questionnaires are 331 copies. To understand the social shopping website present
developed. Second, the research use questionnaire investigation, through convenient
sampling to realize the user's expectation and satisfaction for interactive function of
social shopping website.

From the content analysis to know the social shopping website were lack
personalized and customer support foundation, still have to improve. And users have

higher expectancy of whole interface design and customer support foundation. Users



have highest gratification of whole interface design. But in the personalized
foundation and customer support still have space to improve. The study has the
following conclusions: (1)User expectation of customer support foundation is
significantly affected by user characteristics. (2)User expectation of personalized
fundation is significantly affected by user characteristics. (3)User gratification of
whole interface design is significantly affected by user characteristics. (4)User
gratification of personalized fundation is significantly affected by how many hours for
a use surfing social shopping website per week. (5)User gratification of information
provides foundation is significantly affected by user characteristics. (6)User
gratification of customer support foundation is significantly affected by user
characteristics. (7)User gratification of communicated feedback foundation is
significantly affected by user characteristics.

To sum up the conclusion and the research discuss, the weakest is
multidimensional interactive functions, such as discuss area and message board. And
research also show users expectation of the discuss area is very high, so recommend
the businessperson could increase more multidimensional interactive functions, not
only provide information, let users could announce their opinions by using discuss
area and message board and have more space to interact with the businessperson. It all
let the businessperson operate much completed, and users would be satisfied.

Keywords : Social shopping website, interactive foundation, expectation, gratification
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