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Constructing a Technological Creativity Inventory
of Media Design
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ABSTRACT

The purpose of this study is trying to develop an inventory of technological creativity of media
design field. The result may be used by media industry for recruiting and staffing. Other than the lit-
erature review, interviewing technique was employed in the study to collect information from media
design professionals. As researchers can not acquire the permission to record the interviewing, the no-
tes taken by research teams will be put together to structure the whole picture for the study. There are
different numbers of competence items founded in four categories: the process of media design and
creation, individual creativity, product, and environment/field(organization). And there are two su-
ggestions issued by the study.
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