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ABSTRACT

A Study on the Influence of Country Image and Brand Image on Female Consumer’s

Purchase Intention — The Case of Korean Cosmetics

Recently, Imported Korean cosmeticsto Taiwan has been growingsignificantly and
Taiwanese female consumers’ demand for Korean cosmetics continues to steadily increase.
The main purpose of this study is to understand consumer’sperception of Korea and Korean
cosmetic brand images. This study also investigates the relationshipsbetween the perception
of Korea, Korean cosmetic brand images, and consumer’spurchaseintention (refers as
“purchase intention” for short in the following). This study adopts convenience sampling
method by collectingsamples online.Our test subjects are Taiwanese female consumers. A
total of 504 samples was collected, with 481 valid questionnaires.This study applies
reliability analysis, correlation analysis, regression analysis and hierarchical regression

analysis to examinethe hypotheses.

The findings suggest that Taiwanese consumer’sperception of Korea and Koreans
cosmetics brand image are mostly positive. The perception of Korea is found to positively
effect Korean cosmetics as well consumer’s purchase intention. Korean cosmetic brand
images in turn, can contribute to an increase in more favourable Taiwanese female
consumer’s purchase intention. The findings also confirmsthe significant mediating effect of
Korean cosmetics brand image whichpartially mediates the positive effect of Korea’s country

image on Taiwanese female consumers’purchase intention.

Further researches in the future base on the findings of this study may suggest more

effective marketing strategies for exporting Korean cosmetics to theTaiwanese market.

Key word : Cosmetics, Country image, Brand image, Consumer’s purchase intention
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