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Research on the Promotion of Sustainable Fashion by Social
Enterprises
Abstract

Fast fashion emphasizes that clothes are cheap and can be thrown away after they
are worn. The pollution in the manufacturing process and even waste of resources will
put the planet under more pressure. However, in the case of fast fashion mainstream,
there are some social enterprises in order to emphasize the concept of sustainable
fashion, and make a contribution to environmental protection, sustainable fashion under
the product in an environmentally-oriented. Regardless of the manufacturing process,
design styles, consumption patterns are all aimed at reducing environmental burdens
and advocating sustainable development. Based on this, the purpose of this research is
to select four research cases to understand the promotion methods, processes and
problems encountered by the case objects. The research method uses in-depth
interviews to understand the case objects and marketing methods.

The results of the study found that the concept of sustainable fashion is currently
receiving attention from a small number of people in Taiwan and is still developing.
There is a lot of room for future development. There are various types of sustainable
fashion social enterprises in Taiwan, and their products have their own supporters. The
concept of sustainable fashion is conveyed to the public through various channels, but
it is very important for social enterprises to continue to operate. As higher production
costs will be reflected in the selling price, they will indeed encounter difficulties in
selling products. The reason is labor costs. The product is made by hand and cannot be
mass-produced and the price cannot be reduced. Finally, it is suggested to promote
sustainable fashion through different marketing methods, enhance the popularity of

social enterprises, or use social enterprises to cooperate with each other to promote



sustainable fashion. If more and more social enterprises invest and join the ranks of
social enterprises, the driving force will be greater and more and more people will pay

attention to this issue.

Keyword : Sustainable Fashion, Fast Fashion, Social Enterprise
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13

"



fo T, &sF 2 ZApF G R Pfeli a2 E4pstah # PRI T gl
23 * Fenig BB {or £H558 (Fletcher,2007) o o »t P proy 4 A3 B 42
T o T2 A NP R ERER A& L
P REE e AR AL e (@A i o B P
PR R - B BREARE 4 RTORR Gl R & 1 i A2
PREL AR R RS A R B E 1 A e BET > T4
AAET EFAEFEAIRE M AGKP A A F L e |
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BARAR- G My 2R a EFHETAER RS 3 A E PN
R G o m - BT et G AN A g2 ¢ o

BREPES G o TR ER B ER I E oL AT R
S F R L] BB e RS B R ATE ) B ARG R R R R R o
CRRA T PRI SAE A EE R ?‘}gkmgyzrﬂ ( Cataldi & Grover,
2013 ) o o MR PE A B S HR o BT 3F 5 AR M NSE > Bl4e A enRTEF & (sustainable
new) ~ 2 i PF & (ecofashion) ~ i 44 PF & (ethical fashion) ~ %3 #®:¢ (locally
made) ~ 4+ +fr= £ 7 & (vintage and secondhand ) (Hall, 2018 )
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i Té??ﬁ*u—f## Fla @ B 15 1 RSB LN A ARSI R
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AHPEF RpAG B A 0 a REH B AopEY 2 B ehbE A 1960 £
Mg e BT A f I g e ME R R feE
Rachel Carson #7%¥ 2. (## ch% % ) (SilentSpring)> # %7 7 &1 ¥~ L ¥:%5
PR » B PES rATRIRA K 0 AR T AR R o 2 RIRE ®EF (the US
Environmental Protection Agency ) = = {rBf & B A FTRIE € RN B 8 L W E
BRI EMfFTALRT RS A B4 A £ (eco-feminist) BEE -
A %ﬁii\ﬁv#%ﬂmﬁ%ﬁ A RA PR FREN R S R RBE TR
iR 0 2 FFHs 4 ¥ (Thomas, 2018) - & 7| 1990 & & & 4 hp! &g ensg i »
BRI ML R 1 AR Slde A R R anBliL o o 5

1

<Al g %L 5 pEET 5 (voluntary codes of conduct ) » %] (¥R >* TR B

AN

eofp B PR » Bldefé * 44 15 (Thomas, 2015) » G 4est » JR 3 A F {200 AT
mARF A T er AP RS A E RS A2 AR
( Fletcher, 2007 ) °

f1990 & %2 > B ARE BT ffoh £AL g FEnR Ko £ 544
R GE YT Y ARFESD LA EL < BH 4 bldcE Wik &
= & ¥ (Business for Social Responsibility ) ~ % B2 T % 1 1 € (the Fair Labor
Association ) fr#& g 48 § % 15 3% (the Ethical Trading Initiative ) ~ j7 jf £93z %
% JRi& # (Clean Clothes Campaign ) fv;® 7+ 2T 7 ¥ (Fair Wear) 4&:& A 5§ 4 fe
L3 ARG AP L LGP RS- SRR L BRI RERARAR G A
(Beard, 2008 )> @ E_F 4 3 Fixp & H|4r A

lifs

24 2 e AR gz £ (Thomas,

2018 )t pFX LG TASNF Y giE o0 Ry KE M AEEY A DR
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WA A A R PR e o M P B S NI A 1990 & R H R R R
EARATL 2R 0 HAARE - & o

Boig PRy X ﬁ_; PPy o A= Rt 20 £ & g g f2 % “Fast Fashion”»
% R4 = “Speed To Market” o £-i# pF & £4p # fﬁ % g T AR PR B o Pk
PF o BE L uaq‘{#g P 48 FIP R EF T U AT e PRETE S

P e K A e S BRI AT A B

PUTRER ATA ST R H 2 ARG T a0 AT o

pob s 2 R (38 ) (The Guardian ) #2003 # £] 2 7 — & #73“McFashion” »
Mc B~ p % McDonald’s &% & 32 5 g L 5 i $ 4 & - %,%EE% PRAF 5> Tt 4o &
E W AT RTRAL PR R A S o B PR A2 ALht s A& 2F
REEEOR Y Gl P SN FROAFEY S EFIEE A G P U E A T
FrdGR A SGRP 2 ATIRE R BN FR G OER o Tt - EF

MF 17 E AR ARG AE G ST R A FPERA (FRE

2008)01}#3&%%’?5’»%&1«&%’ﬁiﬂ'%ﬁﬁrﬁiﬁim - S EREAE R
A FIATER S e A S o R PE R LR PN AR R RPN RET L ED

PRt Ao B RPRF UMY PR FF - LETHE AN LR
41;¥ (Bhardwaj & Fairhurst, 2010 ) o & 8- A3t > Wi fod & BFRF > A0l Sopein
FRCERMEG L > LB R FTEE DERATIG ( Barnes & Lea-
Greenwood, 2006 ) -

Peoid B 0 7 X AR RO IR RSP e R W o PR SR (T en Y - B
RFIEED FFEEF Y AF A PER RO N pF T LBERY G D
PRAEKRAETE E B AR feo 6 PA LT RPEN > F L ARG B
oy c PRI F g BRSO R F R F R e RS Rab R
Y FFORIRE R W AN - fk o i@ Iy T 5w 3R FF i (Christopher,

Lowson, & Peck, 2004 )
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Fashion’s Future )3 2 87 >34 + T 2§ 7 > 2 JREAZ E H v - B>
FR%%’*S}%LJ'J.H_?KA’“; @R L @m 2009 P i T ER
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I R L AR B BT R -l J = o (e S e IR TR o ’}%
WEAFET S o fre  F AR F LR T pEd

sl —%Z {dwHEDER-RPFEFFFHE S EHE T
BARLE AN RN DR ERS AL EIER S PR ER AL
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B
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e
-
F.
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T

BIREDERA PP - 2RREAE 3 vV £
Ao G 3300 FrE A o biEd 25 EHA 1,970 0 G F A2 RS A
EooivEA g Bk A2 e B (Wang, Liu, Kim, S.J. &Kim, K. H.,2019) -
ﬁﬁ?%%%%ﬁﬁﬁﬁié\%@agﬁ%ﬁﬁﬁﬂg%¢%\¥4ﬁ@lf
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PRELT D 12 B L ST] BRAULIoA L SRR B S B

.

Ad R £ RS S b TR sl T L R s
mﬁ@«%fﬁ1%@¢ﬁmww#ﬁ’%?ﬁ%@ﬁﬁﬁﬁfﬁﬁﬁﬁﬁﬁ
MRS 0 A A R R SEFRRBCORDBEY > B E GG 50 Fepa

BABB N BRE S XL B ENFTL - o

B2 d o pE IR (F2 8~ ERE > 2018)c M Fded 1 fr-

Bk 1 R0 EpPEEAR 120 E 2 G4 § o F P 11 10-16 ] pF > = ik ]
JpEsE R P HEPRET 5K 4,000 A (7 4eFL) et F 04,000 7o g LR S

HEBMEFT (68 F 7 )z BoFF o Fhefnb M Frol £ a2 % fi
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FLdpdh o B IS EwAp o WAL EF R PRNR F FTE 36% 5 ¢ We w2
Fefkenfia) > PR * F 7% 7 70% 0 2IR K R PREFF- F| L {44 F
R rFRRE TR TS E EG 4600 ®RE & & (Ellen MacArthur
Foundation, 2017) » 2 & H hx JR¥ LG wjed 1% & F L8045 F > {50
B 2Ly e s WRAP (- The Waste and Resources Action Programme ) 4p 1 > # iz
Bresd H B R B F g F R P R0 5 (AR LS
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MILETEEREY ST RBA R FIELERNRLR SRR E
SERRFRAY EHPEY K IR ERR Pl BRRE ST e L 1
12 B (Mohn, 2018) o 2R EPoid PRy chvade - d» X Ry A 4 o e S —?g
ARt R P TG FIN A 0 T OUERAH Y A Y g
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xmﬁk@ﬁ%%ﬁ%x%iﬁ%ﬁ mghena & qor K FEd B OERS
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RS AEPEY 1 (FA R 0 3334 A B Erasmustitd 70 o bl4edk,
Flemib & & 0e? B I~ SRES PLEf8F kT L EES > 50
HEEBIELE L MR APRAIEPFF R 4 o 27 K > 3 SOFFA (Social
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Foodd ZET 2R K IRfrd A2 S PR DR AL 0 & FPt 2 = > SOFFA #&7
Be it AMEY T v reh R S IRE ) BB S HE DS ARG fofoita £
AT AL E TREL TV - R4 € £ ¥ Coshopo 2 - BT L S4FL B A S
WIS T XA T FRF PG A AR P EHRREY 1 A E > 2

At PR o d FLT o & 2 [ Co-shop > T vy -] A3 (79 & 1% > ipata
20



EP LR A ARIR B PSSR B PR e W (T oA
Al s AP R AR YRR RFE LT AR 2 - BT o B f
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B A TRANTBEAFESF LA S EA R R B EE o B
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- ViR
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AR ARl F APON & 1 R @ R R B> DB @ a1 R H
AR R RFRFATIO I RELR OF R FREFRFE AR NGRS P
G B BT F R P AT R 1ol B A2 1 Rt R EE 0 ¢ 1
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Fokus green 4% wizentr it @ 2 Rfl > ok Rl 480 E AP wjaeh
= S A T F R SRR UL Sy R RT R AR P EE
Bl FEG = R b AN IR R 0 1R S R AR R AR D

ERBERNF 2 & RT R EIHEHEE X L 5P 7 (BBVA,2019) -
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KR B A B 5 B OB R R AT R HA g
PR R NOR R AR o AT A 2R R P R mRap

B2 PEVTF - BEIERAIRF > G 1593 20% A 6 T H 0 B
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+ 0 B 5k g & ¥4 Orgdot 175 & K37 FF fridy 1 fuenifidl > # i b aha
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fodede &P E SE R B &AL R A N LIREH G i g
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FRNALD LA FE NG b g £ E LG - Rl o L F > fra TR h A
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A A P B~ criise (Heuer & Becker-Leithold, 2018) » i 2, vk % £ B P
¥R f IR CE A L T (T AE £ R R gk
EHAVH 2 AP ELREIRE D S F R - Rfor KR L HE
i » ﬂffﬁfchﬁz‘i% I IR ED TR Wk ITA i ,Eﬁ,#ﬂ_\/ﬁ F‘ FR
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FHE-ALEER BAIENT L] SRER SELE HRE B
Apd G R E A SopRAE o 0% Rk e E R g (Kotler, 2000) o £
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B2 TR BB S A S S G A S
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B ASRE Lot T LI g R E T A Badl
Foo A REEAS B2 FEN TR AS AR PRI DRF S AEFEY 5
PEA L EHGER DE > FP s p R AR A S A RS AN M

ERRFIEBA S BFEE CREY 1 0FEED L 27 £ FHAL
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FHPRAARE ZATF e ER PRI S R ey
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CE Pl sehiE g ey e e g A AR p ko
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Bl 420 flo gk 7 e i
#L %k ¢ Paul Peter (1982 ) A preface to marketing management (p.21)
AR LE: 3

Laghp hirid o2 PR £ 2 A

U RN R &
Bt EHPED S T TR RBREEEY o 0 FHEREE
TR T4V R4 A (Strategy marketing

FERG AT EAR I AR
planning process ) ( Andreasen, Kotler, & Parker, 2003 )
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