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Abstract

With the rapid development of the digital world, the rise of digital platforms and the
popularization of personal mobile devices, smart technology is widely used in various fields. The
digital society has changed people's life behaviors. Various business models have emerged through
cross-border innovation. Digital platforms are changing the advertising industry from a deep level,
whether it is changes in social patterns, innovations in business rules, or enterprises. The
transformation needs of entities have directly driven the digital transformation of the advertising

industry.

This thesis research is based on the design thinking theoretical model, combined with big data
as the foundation, starts from value innovation, and aims to connect audiences with digital thinking,
developing a new and suitable “digital transformation thinking process” methodology for integrated
advertising agencies. Through this new theoretical model, the research adopts qualitative research
using semi-structured interviews to examine, investigate, and analyze the digital transformation of
the integrated advertising agency industry. The findings reveal that integrated advertising agencies
lack a methodology with digital thinking to help them transform their core competitiveness and
innovate business models through value innovation, thereby reversing their marginalized position

in the market.

Through literature review and interview data analysis, the researcher summarizes how
integrated advertising agencies connect with audiences? How to vale innovation? How to properly
use technology to improve operational processes and efficiency, and innovate business models?
Research conclusions on three issues: First, integrated advertising agencies need to use “technology
+ data + creativity” as their core competitiveness to solve the problem of unmet needs of audience,
carry out online service-oriented, and achieve the purpose of connecting with the audience.
Secondly, rethink and design the core value of “service”, break competition rules through
innovation, open up new market opportunities, and use value innovation as the starting point of
digital transformation. Thirdly, integrated advertising agencies must consider the possibility of
technological substitution and changes in work processes, constantly follow changes in technology
and the environment, and consciously apply various technologies to transform corporate processes,
organizational and cultural transformation, and business model innovation. All in all, the following
key points must be achieved: service-oriented transformation of digital living space, transformation
of creative capabilities and replacement of talents, replacement and application of technology,

marketing creativity and business model innovation.



In this rapidly changing and extremely challenging digital market, integrated advertising
agencies that want to transform successfully do not focus on meeting “customer needs”, but focus
on “solving problems” and creating services that are desired. However, all this must start with

mastering the “methodology” to solve the problem.

Keywords: Value innovation, Design thinking, Digital transformation, Advertising revolution,

Methodology.
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BB UHNCA —BSFRLNRLEEAEMTERR S >  BRAGELAT A F 18 Rf
AT ¥ P A8 % % (Kaufmann-Argueta & Perez-Latre, 2018) e A REELEH FECEAAEE L
BB E—RPAR - EIL B ERFLREFEMTHRI - AE TN UEFRERESLE -
BHEHRFEEFTEET @A > KT B 22 FLE % -F & 69 B (Coffin,
2022) ° H o 0 AL AR R T B F IR FGILRE — RSt - FERIEH AL AR B
BRSUAEHER ~ RERE - BRI B EOREAE > B ABAR > o L&
BEBR AT EHE— 0 BIEF ST 69 F K(Takemura, 2012) - @¥ R4 £ 554 ~ B4t
By RE R > R B TAA BB RSB T &880 REIERIFAM - AERE - BK
RER - RRATHRG S EMB-—ARLREETENMA - REREHHEZ TR EES
BEM AR 0 Ao K T #8828 B (Roca-Sales, 2014) ° "B — 8 2] ey 387 O iy - 0L 4 M 26 &
N E) —AEAAE 0 R BE AL TR BB SRR 69 2 8] 0 M &R AR 4 0 35 F 5k (Horsky, 2006) ©

Yoo LIBENEL LSRN EBIER > F feE 345 B oY I (Sinclair, 2020) o B &E A7
EFE R S EAME LR R F R ENGRG > AR B RGO TFE
(Balayan & Tomin, 2020) ] B > ZAHFR1B1A4R F 69 BRI PAH ~ BERE#H > AR R ARG
B o KRB BATABEALE S AT ELE B 0 AR E-F LA ag R A8 F(Ahn, 2020) © 4o
REEREBGFLEN S FAATERBREFRH AL AVEEEE B BEA G ey
4o /g % K (Kaufmann-Argueta & Perez-Latre, 2018) » 4242 5 RIZH R A @ -F 18 X FEHe -
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BIZBEFERAPBEGTFEREMAATFE  BELSFARTR > RRRERBEYA LR
€ 0 A THEAREME S A ¥ R A0 i@ EF By 3K (Zinkhan & Watson, 1996) © £ 23K E N - 1%
GALRE QTR R LR TR » PLILR A > M E G ERILR T & RETR R - BB KM E TR
P BAE R &t 36 M 8 K % % (Hackley & Hackley, 2019) ° i3 #09F FF » — & E SR E M
W MBATMERKRTRA S H G TAF > 2 ABALE T TAA K B AR RIET I MR
1‘_;3_‘-':0

RGBT » REREFFTEESME "A L 9B 5 B2 EOK EHM
SLABEEAREGHEROGE  REMABNFT R > LEEEHERR ALY " A BB
T % 5 (Kadry, 2022) © #+3 T B 6945 B 30 B &R A 69 T4F - Mo = W BY SR AME A EA5 R ay
BRI AS ~ RE R AR F T 3G F ORI - TR 0 & 2 A M £ 4 X (Hoffman et
al., 2021) ° Bk G B ARBEOBMIETH P > GEREERERNFLAHE TN
BIMTEYMUIE » DR FARBR RN E R - BERZEF T RGAREEET » &5
BERGEMAE - B BE N H A TATNESEEREY » A8/ N REGE Rk
BEIREE > HMmBRAE N AHERE—ERE T X BA M B BRI AR TR -
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RS

Wt BA WARTEHNZE IDEO » B A —FZAHALMR B A8 » RIB—HEUAL
oS 6 B A8 AR R Ty 7k o IDEO WI3UAT KRB « HPART » R EBF R —RUAL T S8 £IH
IR BETHRAEMYTEIANE K ~ BT re oy ¥ &R 89 F K (Verganti et al,
2021) °

MEAEREETARE A BFREAALOS =X ZRFEL > FPER - HBEBERHIT -
W FBEF EUAL TS 0 B L5 ER @RHALAN KA Ao @B E - B 16
REEARAT > BAR T AR AR kshegskat A o {2 T AN A AREHeARIR o FHIRLAM
AME2 B EL o e fu ke AEHE o MBI R EE B RAIE T xME 0 3
BARNEB T XA E | R — B ALYt 8 Fo A TEBRIEERYE et al., 2010 5 09 A 01
H) e

MR BB E B CHEARBATRAABRRNAY > BHENBREE LI EE
PATHI R R LRIt - TEFEBRAT A BEFOAMLME » EBRBEAE - AMFosibZ R
R EBYE -

ot EEGTEFHBBR I FEEHERRL - BERRECE > EHELN=EEFE - =
BrkadstEX@R P ERAMMYAE  RIBT —EARFBEHLARKHA
TR RS CRR) - TAMeIIEE (BE)) UA TR A i Sokey Bk
(REs), AE - Fidas T ARt F %k > TRITE— 18 F o AAb ) a5
B oo R > BT AT R @IS 0 B A 8 IR % T2 AR I R 08 R 3T B R T bk
84 #8335 (Razzouk & Shute, 2012) ©

AEHAABAE 0 REFORRE TR AN EH KA G IRE] o B AR BE e AR
fr BBER EROH N L EIIFEAER 0 RO EBLIAEE AR E B = EE
e R 5B & ¢ 47 (Feasibility » BPRAGfnsh e £ BN A P T 470 )~ FRMHE
(Desirability > BP ¥t Al 5 A B MG > e 5 &N &5 B R4 ) ~ F4& M (Viability » B 2
LR R ERA KRBT ERLK ) @R et al, 2010 509 A 01 B) - AE 2| %348
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F R o LRI E = KRR FAEE AR C A BB AP AT A0 KRR - B 2 AT o

FHEE AR RERTE
BRI RR C 3R et al. (2010 5409 A 01 B) (GR3tEFBMEHR) » RAKE

BB BE G H AT AR ERERIEE - AR FAE - RE - FRABRAARTES L
BIRAMRIR ) —FE Tk 0 SRMARMZ M Atk © B of > BALS THEMSEE
AT RMERARIREERAKASL - & R MNGEES » BEATT
X MARAE AL © U B AMALE & 7E 3 35 (Prudhomme van Reine, 2017) © £ B 64 £ 7
W EA RBTEINES > BRARLETRAY L Ew 2@ -

—EBRARTRUAAL T CHBTELREE AT LRAATE —AHANAHTE
RUMTHBEP  RHMEBEEPHER  MEBERKRPEAPHFERKRORTEETR
(Alsharifet al., 2023) ° &2 > £ ¥ o9t 748 > A Bk o 2R /8 2454 B 5 o9 8] 3X(Elsbach
& Stigliani, 2018)
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BTHREPXHEHGDI DI RERER LALLM R L RET
LBFfgEE  EEXRRNAGEMEANEQHZHNMG - ERARE - WAL E FATRE
B CHRBYEREAEAZMBARR F— FTREEIRHELVDNARTANEBRYRELEZ
8RBT REFIRFGE XM RRLHEEE - £ = - FREREHER YRS E
AT BA > BRAREFRE WA EER - IR 5 IR 6 0% - 38 % R R 5 okt 8 o IR

HHREMAE - F= REEXHEL A MM AT TR TEFKAERZL
EFo B B WG IR B b kL 8 ((Geissdoerfer et al., 2016) ©

R RBERT AR RERERHLE BRI EL ENMBELAKAAETY - H469
MERLW TEFTH R TRV, CABEA BARLERER  BEEMHEELY
R B — & A8 £ o TR B % e 2 4 B 14 (Bugge, 2009) °

FTH O HLOERBRENRRMIBMRALLE RR— 3y THEMBELEIETHALY
BIH IR E R R B (Carlgrenetal,, 2014) » A » A AESEIR > IRFFEAAEHNA
ERBE AAMPARBENE  LEEVEIRMA NAEL  LREE T > REERE
UHBERREBFABCH L EL - BEABRGLE > BFLERINREL TG ERA
PAT > MABART DX B &S o BRFs 7 @ 69 8] #(Sinclair, 2020) °

XBRFAE S 0 R EX RN KRG AFRBEURAE - AR EX RE
o BERMBEHAMI S ABEZRARTHE - SHAURFSNE > FELE > FEARA—
B 7 A ey B R > RERNEEIRIE > 8 a4 E & B 3 H R (Johansson-Skoldberg et al.,
2013) © AR EE ARG A KA o AT AL A AR ¥ 2 B AR R - &

P ETEAE M HBEL R A TREBARERH > £ UAS TS H A I & (Prudhomme van
Reine, 2017) ° EFELAA L P &) 5 7E T DARE R EREB MR EEEZURRAR P/
HEH AT AR &R L EH RS RIEH 6% & K (Mahajan, 2020) ©

R EAE G PR R R MR ) - B AE AT HLERERNE
K?ATLEALBENRRFLTAERBOER ? LT RIE IR RE KA AT
BOATHEELAIRBAGAE ? LR B 0 EAFEIRATH 6B N AR A B T AR RS
i B AZAE K 09 F K (Parida et al., 2019) ° 2§ S @S BRROBET > RMELE S HWE
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ot o SR AMTHRBEE N BEBREARENSHE > MAFEFERUAAR
Foo R xR TERAMYEIECHIEMR Y - AT S X8 L Ha#% € (Razzouk &
Shute, 2012) -

FRB A 09 2 d-school A3 H B F AT > 23 £ F e (empathy) ~ &
& F1A8 (define) ~ £ &34 (ideate) ~ Hi& R A (prototype) Fo B3R (test) (#24 et al,
2010 F09 A 01 B) > #BBEAERE » ABMBRER AR —AOMAUEL LG4
BTFR > @F kM LRAERIBA E 2 M e840 ¥ (Parida et al., 2019) ° X3t EE A
1B 8% > ko B 3 FFow e

[F] 3 &
empathy

72 AR LA Bh R P AR ‘

A

WBABRRR T R
ik

> £ & A

| > define
A48 T BT 3
EHE KA

Pl
ideate |

RRETEY
¥ AL

eV R Sak # 3% B A
oy Bk prototype

¥

BB R

test

\ 4

3R BAPATARASRTER
&4 R R © Thoring and Miiller (2011) > A&} 70 3232 o

15



WAREITBRAE W MRE LR ARERBICHEFTREARS > mARERELE
BIEE S AR E ¥ AR LR R 0 AR H B A8 o) 22 A Ao T & (Verganti et al., 2021) - ¥ 3%
A2t BEuF 0 Fras 4T —EREARG A& XL 0 L X A5 B # 69 AE 4 (Prud'homme van
Reine, 2017) AR R H 1338 X3t BH B 4 R EMNMEL > AN TAIH - BHIEAR
RERBAFE BT AMEFN TR > ML —RARBAFGBRGE T » SITEAI IR AT
Roydk o Ao B EFWBEEANENCRHCENIYEY  RELABERERAI MK G

(Waidelich et al., 2018) °

AREHMEAGEE Y BEREEEROENRALERAE - L EER - &
EAFTEBE T RREARNEE >V BB R B BAGE S TR - RFEBFFAHBER
B REEF FOE MR EFIANLIEAE A LR S RBAS BRI B2 P o) B4R S8
BRAS LRGSR ERER M F I R4S - SR AR R EE L
FABmE A AEEY  LREAMNEN  EEASRERER BB B MR %
AR KRR -
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F=f A

EESHERETY R BACRA—EEMNE R SRR R
RIS > B -2 EmMe % ERego et al, 2021) ° R0 B BA R 45 8 3
RN EFYEBE @ S —BRTEUE Talkm E P REE[E 8% X (Udovita,
2020) ° ¥ FE BT NB| I BALHAMNT RBLE SULF B E G X > A BAPH R RET S B P
FR([Régoetal,2021) - #HT X > MM R ZBEMMARAGEELEHE KO ERE S
HYRAANBG OB X BATHBRAT IV EREMANREFZLALT - &
Y MM BAYBER Y BT eLBHMIL BB BB = AL RS ETRYE
# (Verhoef et al., 2021) ° 4o [& 4 FfT °

Bl 4 A = Ror EE -
Z A RR © Chin et al. (2023) > AFF 5T B IE o

— ~ # 1t (Digitization )

VA G EMEABMIL FEBEABMASL  HEATHE®RAEBMB X - X
BRBGOUAXEEHR > AN EERE - HEWEE - Bffo ok - SAHAT
B EANA R EREERA > BBFRERBRD AN B RGFR > FlofBTREREP
MmREEAAREBBEENR  ROZPHEEL - BA > SHOEEHRN SERMBA o
pai

~ #4484t (Digital Optimization )
TRAIREEAR T  BMABLCRARTFAARERGERER - HEEXZBRAMED
ERABFORBARAZER » LEBERAN THPERMARTE > LT /ERAZ
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RAauF > LRERAMFHEBRBFOLE > UBREAAHZTELK -

=~ #u#A (Digital Transformation )
P AR TH bR BT HERER ) G ERES S RS B AR
Mo ATHRERRKRGER  CETZUEP/IHEH/AP A HRESHRIHEE > 2|

ERFE R AR EANA > RREE TSR RN A T A m
eSS ELEZTLIR

BOMBALNEP/HEH/RPEA LR BBEANTRIEMNOER EMZREFPR
B MEBAEEARR RGN B QAN SO I RREEE - S > BRI
PR K& BBV HEEREZOL % FRET LS EBITY - NEHES
BER - LR A1 2y B ¥4 A (Berman, 2012) ©

SEHMMBAG = KEH

EAT R ERIEH BRI F BRI BE P F R 7% #6985 %] (Habib & Patwardhan,
2019) ° A A o) BAZ AW B X EAA T H A E R > 182 3E P oih A B A 3 F /1 (Khoshroo
& Talari, 2023) ° f£ & ¥ %R B A M BALACIE - BT EA SR A S B R AMIE S R
A T EA KA R A S A & = RARSK(Chin et al., 2023) ©

(1) gReagr :

CERBBERERALE  EEh B S EEONCE L - BBES ik B
Wi ke B AL ~ RBAESH - T EEURA KK AL E > ¥ B TR R AEIER
WK RALRE - RESGEM - SABYRERALE ) AL E P R L0
At 8 B A B (Hess et al., 2016) °

(2) BHEHRKBA -

BEEKXBYEF2HT5ERGRI BTG4 - DELSH ML LI AR
BEEENEALLMBEER  EofiRS L FHRBMBAM TSR 53Ty £ B 1E -
BRFOERAANTHOBER ERAFLEH > URBLRAZGEROF  HAELRNE
7% & #f R W %416 84 77 35 (Bresciani et al., 2021) °
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(3) sk xfLipA :

Ao LB R BRF R AR F > B ARMBRE REE R A& 0 BRAM
Bt X Ao TAE ALy R %] 4 3 (He et al., 2023) © & 5 R JE X2 A 2 3 — B4R ik £
Mo BRI Eb s B REMBMMEH > 35K B T BB B Mg 0 B
B3 3L % 45 S48 04 48 48 K (Raghubansie & Samaradivakara, 2021) °

BRI DEBMBARL -2 E S EaNELEYE > TRARNEEZLE TN -
Flo%» ¥ BB AR B XLEZ AT @ » SRR B ik G4k oy S B4 F 7 45
%% 71 (Vendraminelli et al., 2023) ° 4u[& 5 Ffow ©

D E SRR
#A

=

E g il

e L

48 8% Fu 3
ibdg A

B S#MBA=Kaa s H -
Z# AR ¢ Vendraminelli et al. (2023) > A7 222 o
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BB E R EETEEEZRRAAANTRMBEY @ 1. HERLFE > flloarikE 4
BFERER ~HF > MBARTHAEFRL > 88 FRBRD &RER - AR ERR
BIRFA BB HER - 2 RASHEHNB I > BMBARRERAEEANREYESHE
WM T B T ERBE R — BRI ER2S (SOP) » T A GARTIUT > #E/R
A -3 BRETHER > dMESE EBERIE D BRI > BB O EENEERH
B Rog o DOBJET 5 S cfe b R ARE R H EHE TR > BRRMBERFHFENR -4
BEERPHRIR  BBHMBA > DERDIRNTHRELNERTAHAES  E—FHE

BP0 AR A B R E P B ¥ (Régo et al., 2021) °

’;E\

fi
\*

1

"SR PRAEZ A T AHE c BRHBRNEF—EHEHLTRYE TR
B0 b ¥ T BB R B B IR BB RATIRALSH 0 AT AR AR R
BLETY RS WmEE M ERF LK EHE(Udovita, 2020) ©

EHRAEBIBAENREFETHE > BwR T OEHMBA R - GWHEITAHM
w R v gt ARG RZER MRS DRSS E ERABMB A 62 B ML
2020) c AT ZT > REAFLE T REEBEERMBA > 2 ERIREEFK S R
4 #) 7K (Warner & Wiger, 2019) °

MESEHHUERMBAGRS > BAPFERAHATARE BB OTLFTZ— - H
BATEEOMAMBABERR > mBAFERARATREELESOMEES - Ha T &
T B AL A e B SEAE A AN R — B — B BT AR R AR - AR A BIEE
HHFEIL - ERMEENIFRRNEIL > BRI RGEBHEr LARKNTY) -
BEMFE > EEEPTRABBENESX T > REBHFIHEFE > TRESBHEHE
o BMPFEHRMAGTELERPEET » SUBLBH BRI > ARRORF AL
B AR
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Fwh Bars

"o R—HEEEBEATAG SRR TR > FFAF L e AT » EA%
RAEN T NEATH - Bk AXANEEE I GTFEEA R RKNE I (Fuetal.,
2017) «

FEHERANBERBET RS HEEX > &4F Facebook ~ Airbnb ~ ##k ~ Apple
Google ~ Amazon ~ [TE E B ~ §3 ~ Uber % © B0 E LB A HMEANERTFEE
“4 > BB AR A A5 69 37 /1 (Cusumano et al., 2020) ° FE B ERE Koo T84 >
K FBHINI BRI > UIRBLF A0 F Bk K (Drewel et al., 2021) ° 42 K DXL
FERRN T & BT > A ZTHRALE R RO TN » B LA TIFEHILE A
(Jin, 2021) °

T 5 B4
FEBMERL —HAMRE R BHELE X RZRA T E b RIRF LT EARM
it R £ B AL RAK AR A 09 5t F # 2 (Cutolo et al., 2021) ©

1. #& %5y

FERABRERRNER LY TIHLAHERARG "§  (BlwEFES > RELER
HHBEEPRBELHOELRAR) B REELIRGOEHE - wREFFE
B3R AR THLRF X MR BLRITES » L 8L E A K b2 M )i &5 (Tura et al.,
2018) °

2. 13 M B e

EHAERS I TSR MR RG> G E LA ERAE - SHRIEGEFZR
B B F LA AR A B AR ) B b RRFFARRAR S DARHT 84 TAH AR A b AR 64 i
B BUEREAERIGBEL T - THERBBERRIT > FEOBEETZIRIFRMEY
Rk RAZSOEREBRIESNSHL  OERERMREAREHEELN S &
b, 7 FUAE 48 e 48 B8 B 048 Bl 09 R B (Fu et al., 2017) ©
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3. BRI R RE ARG

LROEBEELERS T TIFEAH RS SHEETEHLEemEE " 4K R
A BEMME BERZTHNE—FTLBALFHIRBERIIZ—FHONZRIEHE - &
HEBBETAFERU P AREFNERMAHRE > HEERE RS LM - X — 45
& 7 X 89 3£ B Z % s K (Cusumano et al., 2020) °

FEMERAHREAMBBARGARZBE ALY > BSHAHOLIFENRHR R H ~ b
i Bl (Jovanovic et al., 2022) - #R4E (FEEF) THOBWE  HEFEHEEIHRLES TH
SHE g MBS ABSZBARTE ERE (BREETH) - BEE T GHEKSD -
PRABABCEAE  DESAE— S FHRRT] ~ REFo T E X R & (Parker et al., 2016) - A&
& B Ay E R T AR B A 1 o 1R B2 B ) kR 32 1L A 3 $) J1(Cutolo et al., 2021)

oA

T o AAELRERRER LA THEREGIEN  HREY « ERF - BEHE %
BEBEEROL A URBBHERAED « BATFE > SMTHERE T RIEITE
Bkt o RIE (FEA%) MNE > TEHALERTHLANTE - RPFofReT
& =44 K,(Cusumano et al., 2020) ° 4o [8 6 i °

6 R TFEHAYTER -
AR R ¢ Cusumano et al. (2020) * AFF 57 232 o
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1. g1¥-F &

BIMFERBES TR BT —FTRRBAMERNEE > M A —HAARER
P BHFENERBARL ARG R DA HAMT A - BHIRR > ARYIOS %
P RAMAEE B RN EAL GAH TS -

2.5 F86

RGFEhReAEIAR PR » BT H EEETEERE R B G Ao
Ko flho > MEEEEHNERFE - ASHENPFEL XRHHWAERRDE— 7 R4
WRAG 46 — 75 » ST AE LIE G TG IRFs - BHIRR > YL —HE LT > o
P FERAREER G £ -

REFELETERHPFEEE  RETHLHERER R ANME - BHmE > BAR
DERE—AREXFEORE MR ER‘EER L BRFERSAHAICHER A& -
BHOBEARFLEERERBNE AR FRBESETG LETRT FE8 S Tiuf
BB o

F & 3 36 w R B
— >~ BEHR TS QTR S

BEFRERENT GG R  FEREHAERS - —L@NBECHHINEE > eFZL
MEARRIEE S H ey g BRMTAGER T 6 80 EM  BURBRAME - REHEEY
SR QIS RE X @RS A AT 38 ~ W R AR ey T b SRR ey (B AR R
£ > AR EAEEN T 6 B AR 3 o 33 2R FT AE PR A1 T & AR 20 %5 & (Cusumano et al., 2019) °

BBtk THARREASE, MR

WA RFEM T RENRBMOEH LR LEFEFERE > W& Lo TEE)-F & I AR
"HAZREAK ) SEEE - F AZORHIREN BEEE > ™ B E R IR
AGOBER > Wl TEHERRA—BEZHMNE ACEMENRBEZ A=
A RARY —HAEEIEE o B REMHBLUYUERL ¥ —FRRHE L E - C. A HHE
TR BRG] Wi A o A L RSB R B E T S 69 R 3B (Cusumano et al., 2019) ©
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ZEFEMHmEEREX

PP A AP AE 29 A b 3o AR B 3 0938 R > B e R 00 B8 U AT ARE T 6 $E AR R —1E
B oA B ey £ 4 X (Drewel et al., 2021) AR BYF 6 D ELFLAFR T K EVRBMT
SR T ST ERBENEE BFRFEERALEELE KRB FHE T BT EH
K. (Parker et al., 2016) °

v9 ~ A RE A SRR SRR

BT &L AR R A AT & L1 & AT A HT > AFESR A AH & o S IRFS B8 A by
o —ERFHNAERZAATIERARPDILER S AN > LA EHFR P RAUTHE
r X (ABARGRF) BEFE -  BFELFEESHELFWORR FoEH] 0 T4
FE A 46l R 38 B (Xue et al., 2020) ©

Ry FEMBIMTFEREMMZIE » FLBRAEREE T ML AERRE B BBTE
BATREURT LT & LHATHEE) - 3L REBRHFEGEHERR > AR ALE
BIYRGBERRATREMN > FNASHER Ho)— H it 8 — 5 e {R 8 o XA FoikH]
B3R A BN AR & P 6 89 AR L AEFe L 5 8915 4F B (Cusumano et al., 2020)

F &b A

BHTRETHAKR CELERFATRABELEXGE S - FEoEEkeiTs TR
GHEREX  BREACERAEERZILEINELIRGOER  BFZ X ERME S AR HE
oo R A H AL ERGE R o BRI R 2R B RNRBERIRA L
FEa B 0 S AL I AR FF 55 /1 (Rietveld & Schilling, 2020) ©

L mABREEFE > AIRLFEBEEE -

Z BRI B 0 BB E A eBay RIIBEE T AL EN TR R EREHAR
PHEEEE BARAERTERRABBEFENER  BANBET RN TFEELERER
PHIEY  CHERAEZETETHRET —SBY EHFELSOEMBELS T BEITS
M AAFE > LEHEEE P 5 0 AR EFH 2 AE(Cutolo et al., 2021) ©
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2. BREEME A8 & 0 BOFR R B BT R AL o
LERBREABRK ARNBEIGCEFE  EHNATEGERHBERREL LG54
BB I A R B B 6 X R ARk 32 48 ) A8 (Cusumano et al., 2019) ©

3. MARBR R BAR RN 0L > AT BTHFS -
BIERARGI AT R ¥ E LS EAARRIF £ S > 3B B H A FREBRIRBE AKX
BEHFHE T RTHA BET S R % (Rietveld & Schilling, 2020) °

Tam e EHRAMET BT > B Ea S ERA KRBT 648 & — R A RIERGIRE
% FEHRERAFTHAES - BE ot 0 ST & B A AR TE T T 358K RE
Wk B F1E S8 = AE 12 #2(Cusumano et al., 2019) © [F E 4 & 0 F 84 & oy Bl 4245 A
R LER BMEBKAFARATRAERFESHEEZ R - BMFE R ERBTHRROK
Ao BAE I 0 B ASEITH T B EHE KA MY KFT -

MAEmT o B-PEEH ERXAI MBI L 2L — A ARG o B FERH
THEENITENER HOERAEETHT AT ELKAN - R > BEAEANAH L
Rt SRR XA EAEARMTFENES B P SRR EEAA I ERE IR NMAE
RE HALEABMEREERERFANNRRRET ER -
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F A B R AR 8RR XA

AREESLZ AT - AR A ERNB SO EXHMRF > FARAELZIMEHF > ™

& 1 ¥ 4 X 2 M 89 3% $ (Ghazinoory et al., 2018) °

fTaR i AKX T

HEBKRZCELENABRER OB ESIRBORIBAEE - THPHE - AR
B REPAHEBEXEL T D EF BEREKBTHRET O E oM BEEREEE o
T AL AR A BN BAR A ¥ ho T 42 7 35550 F F AL AR ™ i (Ovans, 2015) o

e (FEAK) —Z F 5 Osterwalder and Pigneur (2010)35 H » 3 £ 4 X & & ¥ & a2 A
B FBEPEREEG TR  BEEKNERB R BLEE "EE, BH > HgAla
FARA LB MR ETRAEEE  REBEAEREML - AT LA ERATERK
Osterwalder and Pigneur (2010)4 45 4 & /LB LB L& > O BAZ X8 ~ BEA XK
B BP MG KB TR MEEY MRS Bt AEHE SAELE
£ EIME A T — 18 % % A #oh 7 £ 3Z R % (Osterwalder & Pigneur, 2010) © 4v & 1 fff5® e

B A% BB — B4 ¥ R BB B ARG 0 — B R S BRE B o
1A 7% DAEEBEER BB ENAE BB ENT R -

i 7% BEERAEBESD  BREAYEEYE  FRLEE -
R B 44 BB E P G A B 3 R R E AR A -
L& Rl R BEERRBLEL % REBIFRER -
Mt B R RERBELEBAALET  MENETERLMBEER
B 4275 B EH S E R BRATE) — 5 > AT -
MsEAVEBtE | FE S SRR > MA TR BN ERAF -
A B BEMEERGTEF > MR E AL -

1 HEEKXMUARMERTE -
A # R R © Osterwalder and Pigneur (2010) (¥ F1-#-4%) > A8 50 53 o
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R o 32 UK B 8% % F 4% Osterwalder and Pigneur (2010)i& — 7 iF 4y A wE & & ° 5 5]
BB EREG - HAES BEATOURRMBE TS » dwk 2 A7 ©

FRER BAR B2 ~ A MA ~ @5

res G BsEERAF ~ MSEEE ~ HEE R
BEE™ BEER

B 6 AR~ SR

R 2 BMERAORED -
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