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Abstract

Nowadays, with the growth of information technology, video and
audio platform has become the most popular Web2.(0 network service
after blogging and photo sharing. Since the launch of the traditional
Chinese version of YouTube in Taiwan in October 2007, it has quickly
gained the favor of netizens, watching YouTube has gradually become a
trend, and the topics of YouTube research have also increased.
However, the exploration on the information behavior of millennials
1s less focused. Therefore, this study hopes to explore the
motivation and behavior of millennials YouTube use, and to understand
how millennials are in Behavioral factors and behavioral
characteristics in the process of searching YouTube videos.

This study took millennial users as the research object and
conducted online questionnaires. There were collected 408 solid
questionnaires. The survey asked about the overall experience of
YouTube, including viewing type, frequency of use, period of usual
use, and the cost of each use. Time, whether you will do other things
at the same time, etc., and specific user experience, use open-ended
questions as items to ask about the most recent use or the most
impressive program/movie and hereby ask about the viewing purpose,
type of viewing, viewing situation, etc.

The research results present that in the overall experience of
the millennial YouTube users in this sample, female millennial users
are more than male millennial users, and the proportion of users in

different age groups is not far behind. There are many users of the



above. The occupational part is service industry employees, and the
living area is mainly in the north. The average monthly income is
30,001 yuan to 40,000 yuan. From the sample of this research, it has
been found that the purpose of the use is leisure, followed by work
and study, and 60% of the reasons for watching the video are fun and
relaxing, and some users’ purpose is to gain new knowledge. Research
results Although there is no statistically substantial difference
between the three different age groups of millennials in this sample,
1t can be noted that users between the ages of 25 and 30 attach
importance to effective social interaction; users between the ages of
31 and 35 pursue movie viewing. Quality, pay attention to the
function of social behavior and sharing.

The study found that millennial users regard the YouTube platform
as a part of their lives; the purpose of the use is leisure; watching
videos triggers cognitive and emotional responses; after information

use, social interaction occurs.

Keywords: YouTube, Millennials, Information Behavior
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