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Research Summary 

    In 2008, the value of the global cosmetic industry has come to 2,020 

billion US dollars, which is twice higher than the Global GDP Growth. The 

expansion of the cosmetic market keeps increasing at a rate of 7% annum and 

the significances of this industry should not be underestimated.  The 

technologies we have are extraordinary and with all the skills, we have been 

able to work as the OEM for lots of world famous companies, yet we still don’t 

have a successful local brand here in Taiwan. The government hence has set 

the cosmetic industry as one of the first priorities for the project of national 

development in 2008 and expects that the cosmetic industry would greatly 

advance under the proper policies lead by the administration. Nevertheless, 

the technology is not the only factor that matters. Cosmetics has thousands of 

history and, as time goes by, it would only grow than ever as seeking to be 

perfect has always been a part of human nature.    

    Under the interactive influences of the Localism and the Globalization, 

many people’s points of view in beauty have been dramatically changed. And 

as the market has also become even mature, competitive, and sophisticated; 

the cosmetics industry nowadays is having great difficulties let alone the 

situation in Taiwan for establishing its local brand. This study would mainly 

based on the development of the cosmetics industry in Taiwan and also to 

analyze the marking and the points of view in beauty in different cultures, and 

to conclude the study with the expectation that Taiwan would eventually has its 

local brand with its own culture beauty and energy.   

 

Keywords: Cosmetics, Brand Image, Taiwanese Brand, Creative Design  
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���'���

1961
���8ªè��1964
�8�²��Ö!!"E��
è L’OREAL

ÇÈgF���>�éF:
à�±|�,¶wµ��*û�q�Ç��5�â
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��~è_.�oØ±u* ��&²�~è"(�0­.3ì���	p�s

t]"Â&¨Î*_.`�-~k�|0�12[/~��z�~x;!³�ë


�	p�¨]l�¨Î���í�"SGz���âÕdåp�5"âU%�

Ò��ÕdGsã¨"�,�µ�o*�\"_.`����q. �!�81

2��õ.�"stk.3��ú3n�r·º» 3-8* 

�+�SK-ll 

    1980
¨�y\?�Ü�Ù,y�, P&GNBÇÈ55*1976
\?[�

50­³æ´ Pitera×d��î��9à].�1980
 MaxFactorP���

Ù��|EF��µ�' *1989
 RevlonÇÈgF MaxFactor��� SK-II

�ß�"*1991
Ã�� P&GÇÈ�1993
H]�Ç�Þ"²Û�1994
~

MaxFactor¡¶�1995
�«¬��°ã�>���)·wµ��*2000
�

«¬�Õ±|�,�2004
Qæ�,����
67�8*SK-IIde5¸@å

"�7äå�[�5}¹�
j"�U:q-Sn��©�y
´°�Uµ"�

;xyJï�&T0­³æ´cd¹q"EF>���À»|�Ù�� Pitera*

�ÛeËÕ�äå�5" SK-II�&¥z³æ��f��\Ú»z{"%���

]�12 Pitera�bkµ�R�"^���the key to the secret of obtaining a 

beautiful bare skin tomorrow. �r·º» 3-9* 
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 SKII
%8&' 0

http://www.sk2.com 
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�+�Shu Uemura��� 

    1966
¨�y\?�Ü�Ù,y$, L’OREALÇÈ56*1966
úCº´

��xabQ\?01�HÄ�\?���û� ±F�,K�ò�"bc)*

1968
0i�¥eD´�Ç!ÊW"�Mode Make Up �1971
��:£»

>9Å�Ú³��|Ö9bc)¶EF�*1982
�7! shu uemuraxab�

�!\?�¥e�¨�q!7"�8*1985
±|,e"H, 67�*2002


�! L’OREALÇÈHF"í¥wµ�8�²Û�
 25,*�úCº0¼"

xab12��æ�']y�æ�� ���À��¡.��Ö9*�/W�T

d�bc)ìå �ø*��G´��8è¦"xab�D´�Ç!ÊW¨��

0i��|��0i Tx�é� �è�]�'Ñ]�����%���ëð

õ 80³���60³�2�120³��Ñ 100�"�G���c��¹%c°I

�"³´ÑUßñø, �r·º» 3-10* 


�� $+,-�CDEF 

�+� ������ 

    X��µb�8½¾�KÞ"q¼ì¥��ÇÈÉÊ.�8ev~12ì½

/�c¼ð­Ø�845�"ðÅºÜ*����µy·'�¾ú"���~�

��«�±Æe·¸�8�(4	¸R���ø³´MN�¿��$�¾zßÝ

c��cÏÐ���eÆ
"�µÀßø��|í�"�8z���Ù¹�� 

(1) Anna Suißàá�ßàá�¬�8;I!�(n8 ���µ£ÁÒð­n

olm"�8�ç*���²�ï"ÂÂ�������ßàáÄM"kæ

P����n8°öW"^��%���i�|í�"kæÏÐ* 
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 Shu Uemura
õ5�%8&' 0

http://www.shu-uemura.com.tw 
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¾ 3-3ßàá����µ 

(2) Chanelâã��âã� 1986
éE­E��"¨�ØÌ Karl Largerfeld�

�¢£b�7"¿���¢y�#�%����ö�Ãù"¿�ÏÐ!âã

��µ¦Ñ*Largerfeldsò�����8i����©p±���P��

!âã�	ØqQÛ�	kl"±ß��* 

         

¾ 3-4âã�����µ 

(3) Christian Dior�ç�©!2fÄ�æêU�çÄM" Rene Gruau�b 20

¡v�7"�GÅ%5��¢£b Christian Dior"ú¨�!æ¤"�ç%õ

ù4ÌÍ*±�¿�¢9��ç�µcd��"ÆMv�^#�8v�"�

��Î�Ñkæ"%�Î�����\�Z�ç"X��µd���Ï�v* 
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¾ 3-5Rene Gruauäå"æ¤�ç�µ 

     

¾ 3-6è
"�ç�µ 

(4) Cliniqueéê�éêè¦mÎLË��Gd��Coral Philips�!íd¿�

75 Irving Penn×ÇÈ|Û��ç�p±(ÒÉ�!éê�µøÊ��%�

'Ë�b�"ÏÐ�'Ë"ðõ%��7^�|"�Gß�£8èâéê�

�tÆ
	×"�µ12�Product is Hero �%�YK�* 

     

  ¾ 3-7éê����µ 

(5) Estee Lauderëìíî�ëìíî�²Û�$�¬�±��6ëÚ�À�0

OG���n��OK������78q!%�{6c��\¾ë�!�

�8"¯?�ý�������G.Ô0q*1970
H]�ëìíîK�D

U7�9ñ����$	×�âf�µ%�1Þ�ßÎâë�&o�|!1�

��EF�Æ�7�"�À�7¦é'Ë"%�¾�IÃ|K²�¢�"ê

;ÏÐ*     
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¾ 3-8 è
"ëìíî�µ 

(6) Kose�ï�&c?�dD#v"��ËÌ¤'��ï©�|	Ëd¨�"�

6�µ�¸¹ 1975
 2 WayCake��´Ì¼¾á��Í#�"þ¼¥�/

W*1984
�|"2v´��Æ¥�"2v��cy�8"}Ì���}�

ýK�"2���Ñ±Î"¦³�ß|BÏ%�*±R�# 1953
K�U

­i28��ÐB@9ñH]��ï´��	p�¥�Ñ�Ñ, ð�åÎ

�µnà* 

   

¾ 3-9 æ¤"�ï�µ 

     

¾ 3-10 , ð�9ñ"�ï�µ 

(7) Lancomeíò�í¦¨�"�¥9���b�7ÒÓÔ¡ª;ø°ã´�	

�"�Zíò¥+�K, "�zâf*æ¤�µÐb��8Å%Õ^Ûª
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âf��=��"�µ12*�� 2000
�8½¾���]�À|�Believe 

in Beauty �æb8v�¡n�~²�"�Ò��µÏÐ�+']KW��

y%�ø|­���³"!"E���8~��½¾* 

     

¾ 3-11 æ¤"íò�µ 

   

     

¾ 3-12 è
"íò�µ 

(8) ShiseidoTMC_.`-�/�1916
�µÄM����¨�|ù4�Ãi

¢òlÏK"�����O6ë"w«ÏÐ�0��ÌR��£�ã(Ö*

1979
U Serge LutensÄM"½¾�µ�H]��!-~�8"í�KU

ç!±|, "12*1989
, ~-����®��-�/½¾�+�ï

¢�"ê;ÏÐ����67�"8�ç�µ���*è
�y·(��"

�ÆJ ��e¦KU�½¾	�"×28�ü�9ñ�S¾Î±Z�8½¾
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�!�¼* 

     

¾ 3-13 ó� 60
9"_.`�µ 

   

   

¾ 3-14 è
"_.`�µ 

(9) SK-ll�1980¨y\?�Ø�è MaxFactor�Revlonc��gF�]�pÇ

È	�
àT¥d(Q�"�µÕ^*�� 1991
j�y�FÒ¨©"

P&GNB�����Ò"²ÛÎÞ»¼à±��9»> MaxFactor�!í�

�8*SK-II�>ÓÔ�y(V"7qôñ��µ��mË & ¤ò�"?

@7Îøâ678�i9ñq* 
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¾ 3-15 7qôñ" SK-ll�µ 

(10) Shu Uemura�# 1968
0i�¥� Mode Make Up(ø¬�Ï���)��

Ù ��xab�¥|ê;0i	�1à"´�ÊW�����ìç!�µ*

2007
 12^&abì¡��Ï���ËÌ÷Sî(�2009
�|�µ�|

"ëb� 128���* 

     

¾ 3-16 xab�µ�128�õö÷ø��GùúûüH 

�+� ������ 

    STb�����Uß"éèvp½ì¥��ÇÈÉÊ	�b�8½¾"c

¼Ë­��ÚÚ���[W45����45�FP�"\yZ�ø�î(^�

��8ev~ÏÐ*���5Æe·¸�8�c9iv"STÄM� 

(1) Anna Suißàá���r�«é"T�� �ç�ÄM��ST��ï"Û

�uv�tU�ÑKUç^"û�M¦³�ßÎþiln"xkß��RS

TCEi­êÆ�J��Å%"´³uvÜÝªÞ�û³��Õ�ßS�!

ßàáST"�6x¾* 
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¾ 3-17 ßàáST�ýþ�þ����ý��� 

(2) Chanelâã��.¢�"XàÑ³´�L"¦á�Zâã��´�Gs+�

�K*�%����R�¾�û³~ET��ºâ7�E1*�¥|"�V

´�E�¾��:�Ü/W�ÒT	�U�"³���ã|1à©��û³

"E@äå�[/�å"í�³´�E�d´¾rJ��|³´ÑZ��

¦��xk"J�bÅ?7* 

   

   

¾ 3-18 âã�ST����V��´�	 

(3) Christian Dior�ç�1987
��Ó@å9ËÌ�|"�
��� �b�ç

�����"ÓÔ�3ÚÎ�Ñí�"�,ö
³�k�
�³ &±�!
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KÞ"�8x¾³*±��|"���þ+c�ÏyÔ���¾�Û�P�

æö"�,
³�!ST*���b	p�
�³!1��|���ï"Ö

�]�* 

      

¾ 3-19 �çST�
����]
�����
���
��� 

     

¾ 3-20 �çST�þ�������2 

(4) Cliniqueéê�1968
é����û*�ç�b�fÑ­�'I�"�ö�

� ��6èÛ½¾�xqð�	���¦~�dÝé�Q�ST£�&êë

zà�jß�£E�-Qg"Í¿z*mÎ"ì@é'Ë7�%�7¬�é

ê%�STíËb���´�üHôd1q¹s"���¹���!Î�"

���Û�xE�2c*     
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¾ 3-21 éêST��¥9ö����]ö�����üH 

   

¾ 3-22 éêST�F2��2 

(5) Estee Lauderëìíî�îî�,q"Ë��ç�ëìíî´�-S¢��

;jË(�^�"³´����8ghïk��9%.½¾j�
à*1999


�|�Pure Color�³�� üH�(��]���ST�ðK�¹b¢

"Î�]}�Z%�³´öW��["1­|��¥é�Ð(\ÅÆ��!

yÔ���Ü��*  

  

    ¾ 3-23 ëìíîST��³��üH 
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(6) Kose�ï��ï�x�¥eZ��~p��!�������;b�¥e�

�Õ!%�37"�8*1985
H]«(�|"����­�����\"

����� c�&STéð("�Õ�-'Ë6�%��×Ñ�p�t�

b�ï67���"�6��*T�þ¼Ö!Ü�" Beaute de KOSE´�

üH�mn[/ßÑö�ß"�³ST�£�!�ïè
èÛ"1Ò��* 

     

    ¾ 3-24 �ïST����������  

         

  ¾ 3-25 �ïST�Beaute de KOSE´�üH 

(7) Lancomeíò�íòL¨¢�!"E¾·�|­�âfüHST�´��"

9i¾b(uZ�EF�ÆbñE*1964
����Ö!!"��!"�9

�!íò�KÞ"�8Ï�����\¤d��STê;|­!"¾·*

2007
�|" color feverüH���~F2c³<�"�³ðK~Ä§x

�³���2ò¥íí H"f�!"* 
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  ¾ 3-26 æ¤íòST�r�²�!"Á#$,%5 Redoute�� 

    

  ¾ 3-27 íòST���üH�color feverüH 

(8) ShiseidoTMC_.`-�/�1879
é�"�2³&' 	�b_.`�

��åG"�L�í�"2³ST�õ¥ë4
	pÖ�� 1997
�, 

/K]é�£Zq��*1979
 Serge Lutens�-~ó?!sßÄM"

Moisture MistüHÆ!_.`�8hé�KÞ"STÄMì¥*T�\+þ

¤·"-�/���ST��N�¡¶!sß"Î��Pd-�ê;8v¢

��-ò"�U�ÃùTµs* 

             

  ¾ 3-28 �
92³&'�1897�1918�1935�1950�1968�1980�1997 
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  ¾ 3-29 _.`ST�1979
 Moisture MistüH 

      

  ¾ 3-30 _.`ST�ýþ��ý�����2��() 

(9) SK-ll�\?STÄM75UVWX©	�SK-IIb��n�"9i�ì¥�p

!�o¿²�9à"��%Gµ�SK-II;×& 1980
é�Ð	©ÖõS

T�Ûe�\?°ô��¢¤	M�?� 24³xn�|"�O2³�¹�

ë�! SK-II��6í�"½¾* 

     

  ¾ 3-31 SK-llST��¼*��k��þ+��,��- 
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(10) Shu Uemuraxab�xab~\?ST75UVWXõ�0ö�1982


xab[\UV�P�D Japan MakeuoÖ7! shu uemura�����]�

8½¾*UV�!³´�bxab"0ðÂ&�p±�xab�ò"=´³

û�ç!�8Ï�³�äåz{"�G³´��ÄM�ðK"Î³ÎE'?

�ST����ZÅþ?�"³´×'Ëð­�@HH�¥ÜâS�~Ð�

G´��þZ�T(\ÅÆ*  

     

  ¾ 3-32 xabST�F2����.�) 

�+� ��D��� 

    �/b�8½¾"Ë¼�½�45�-��øã�¥¡~�8½¾<Óì�

u��â÷Ç�²��µ�³´�STc¤dÇÈÉÊ��ðõ�ø"�×Ñ@

Ä�^�|�8~45�ìø"ÓÕ*���5Æe·¸�8"�/1�ÄM� 

(1) Anna Suißàá�þikæ"Mp�û³øù�¦�M³ú��ßàá/¦

@Älmx¥û"xklmK'�£�ÚÚø4�Ädr�«Ñü@�ý¹

¥enoæø�k45�×þ��#âG�%�* 
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  ¾ 3-33 ßàá�/ 

(2) Chanelâã��́ �ØÌ Dominique MoncourtoisÑ Heidi MorawetzÃ��

� 1995
ã�0iâ�´�nÑ ËÌ��õ 5
©ªÖ9�2000
 9^

��
âã��/�|�¯9´�nÑ�Û��[/r�Ñ×X�ì�ö�

�\�àB"�uc���RR	�""ö���57�k45�}¹	��

Ã"�³×��I�|��Ã"%�*TÛ�Ñ@�£p±�!âã�û�

³!1�mbd�"1�ÄMø��í�"KL* 

   

  ¾ 3-34 âã��/ 

(3) Christian Dior�ç��/}��Pdö�ß"�
³ç��äå�³��

Õ�b�ç1�"1Þx¾*/¦@Ä���"�
³5cL�(V"�³

ú�ÑÚÚ����ç�8�çø�O"$�âë*´��"1�ÚÚÆ�
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HI
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¿è"A�½��q�ç8�"�ý12* 

   

  ¾ 3-35 �ç�/ 

(4) Cliniqueéê��(�Product is Hero "�µ12�éê/¦Äd(V'

Ë"%��7���Þ«K��mb�¹p�°D��»I"¥ÕÝH*±

R��/(	���¢�
!ËÌÄM"�³Û9��Z»¼/¦U��¹

�¤°mÎ�G* 

   

  ¾ 3-36 éê�/ 

(5) Estee Lauderëìíî�Z�(V"�³�v³"K�T���¦X�³"

��Õ�ëìíî"/¦½¾Ãù(~�þ���fÏO8"d�ÏÐ*2004


�«��"����/�!âÀòcdÜeß"9:���£½P0D�

�
��N��ï��"�ø* 
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  ¾ 3-37 ëìíî�/ 

(6) Kose�ï�1962
\?Ht#ûs¿�!âpq�����"IJ��ï

# 1963
H]ÄM�/�k���ÇødÒ"1���Õ�'��/Àò

9:�)·?Æ*�\"�ï/¦���³!1��¦èÛë~z"9i�

����"�
³*L�"1�/�Sdj"D´�ÑEF���r�t�

ø4"�µ��Ñ«è/ÆZ��<©�k»¼Uß�±Îqv* 

   

  ¾ 3-38 �ï�/ 

(7) Lancomeíò�íò�/��X�³Î��]ë½�"=³´ÚÚÑ��

��äå³´z{"��ST*!âÚ�i­J�"$��ß����j(

"��/L�íò0���ÄMâ�,"â�Ñ���z{1��øø"�

ß¼Õ* 
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  ¾ 3-39 íò�/ 

(8) ShiseidoTMC_.`-�/�1989
 TMC�GMC�5��mn-~Ïâ

"2³�Mâw����-�/Æ�mÎ"û�¦³ð­Ãù"ê;ß*/

¦@Ä�!3½!1¼�ø���i|�µ���9:IþÀ�3½"1�

/Àò�'
��3£"t�¾d¡F�½�+ø4�C�¢Ã×Eî¿è

"Q�* 

   

  ¾ 3-40 _.` TMC�/ 

(9) SK-ll��UVWX�|"�62!1³�Z SK-II�/�!Gs�¥e�2

³Þ«/L"�8�<i��í�*�ý��"2³/Ú��¦Î�"Q�

Ñ(�7q�µ�SK-II"1�ÄMmbdÒ���í�"³´Á)* 
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¾ 3-41  SK-ll�/ 

(10) Shu Uemuraxab�1983
xabHÄ�¥5����\?k¼���

���ß3 !�à(�Í���®ä"G�*"#i¢" ²"�/Û��

k45�×��µ#û"#âG�*1986
��ÂËÌ±|,e�3�Î�

ÑHt�´�*èi�k¼ø!�,e�3*��æ"� ��ã�i
"�

�ÄM�	*¹�xab��
êîî�<�"1��ç��Ht#û"=

´�ø@H�z{�G"³´* 

   

¾ 3-42 xab�/ 
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G� $+,-HI)* 

�+� I/JGH 

  �?©ª·¸ø�âã���ç�íò�#$,�ßàá�éê�ëìíî�

#�,��ï�SK-ll�_.` TMC�xabcÆ�#\?��Y���ÛÜ�


ø·éc�cd<i��9iv"Æe�8µ�õAe�#ó~,5* 

    �ø��Ó@å9�Ð!ÄM�Æ"âã�Ñ�ç�êd�,e¢���R

�"xkÏÐ�ù��ó~-R� ¾��T��¯$,Ç�!¨�Q�"íò�

-S	"���8x#�»¼½¾�cí�$�âë�£ù�Ûe¾��±R�

¥¾�"�dfÏê;ÏÐ"ëìíî�,�4�kælm"ßàá*�ï-S

Ò#\?�cí�"�ÕEF�üH��è
tÉ, ð�¹�µ Gemma 

Ward��, Karen Elsonc9ñ���üH�»¼½¾£Sù�Ûe¾���* 

    �8è¦ó¢+�[�G�ST�µ¾mÎXË"éêù��ó~-R� 

¾�*T�¡s�µ¾Z�i�7q9ñ" SK-llÑ��G´�ÊW!�t"x

ab�-p���"¨�q"-~�lT¿P-~³´��»¼�ù�Ãj�:

"�ø4��* * 

    í¥KLù�-~¾�"�o�¿�37��û Serge LutensøÊD-~

�½¾±|, "_.`�# 1989
-�Ñ, ���®��-�/���-

�ê;8v"¢�ÏÐ!1�i­½�-	"��cd��"i6-~ÏÐ��

��(V"-~�l!�����î(�-~�ç�~è_. !SG��z�* 

    öÃéÙ���*!�ó~-R� �n�*!�-~-R� ��q|Ö¬�

�����úPdó~ä±,5Ñ¿²Þê½¾"�8�¹¾ 3-43¤�* 
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¾ 3-43 �Ò,½¾ÆÕ¾� 

�+� klmn 

    ßàá�âã���ç�xabê!ÄM��8�¨�qê�¿²¢�¼½

�7�j¨����8��( þã��7"�ß12Ñeq~Òç!�8"0

ð12���[�#x"7Õ!�837�Ûr�8êù���ßËÌ-�Gw

Ê ¾��,y�(��ß!��"�8* 

    ����p��å����5��	p�ài2ôÖ�ð�!9ñq"_.

` TMC�íò�ëìíî��ïc�8�Æù���ßËÌ-(�o¿ ¾��

Ûª�8iS£��%��×���Õ^��é���Ãi9o¿�ß!1�&

�e
9	�"9ñq£�J�ÙTdì�Ð×â��j!��"Ë�12* 

    +�[¢.1�"éêÑ�í5ËÕ��� Piera!�L" SK-ll�êù�

�%��×-�GwÊ ¾��ê,y��5��À|"%��×ç!0ð12* 

    öÃéÙ���*!��ßËÌ-�GwÊ �Á�!��ßËÌ-(�o¿ �

n�*Æ!�%��×-(�o¿ ��q|Ö¬������ú�ßËÌKL"
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�8�¹¾ 3-44¤�* 

 

¾ 3-44 0ð12ÆÕ¾� 

�+� ���� 

    kæno�¬"ßàá�ÇÈÏÐ�i6"�ÆM�"Mp,�4!¯��

Å¤iSù��i6-kæ ¾�*T¨���-ë�� 88�62
"j�8âã

�Ñ�ç�|�,e�Ó¢T"¢�{|��xk(?"�ß12Ñ�ï"J�

bÅ?7�ÏÐ]��¼o¿����¾ù��d�-kæ ¾�* 

    QR#e�#-�"�8�_.` TMCÑ�ï�-S£�d 137�63
g

h���µ�i2ôÖÑð�¯¬ê;8v½¾�ST�ý�³´£êÃù¢��

<icd"­9ß�¾ù��¢�-mÏ ¾�����Âù�Ûe¦«"�d

&fÏ�6ëÚ0¼�d�ßÆ�"ëìíî�T�Lù�Ûe¾�"Æxxa

bf,�xab!D��G���z{"³´ÑUß��D´�Ç!¥�ÊW�

�µ½¾�G¢��ST��mÏT	 =!1* 

    éê�+�[¢."b~!0ðÂ&�ÏÐmÎXË�ù��mÏ óé�
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�dK�"¢øv�<�ùL�d SK-ll�Ø�8-SÂÐýO�³´K#��

»¼ÏÐ�S�D�K��� Piera!1*$,Ç��0�Ú�"íò����

³´�uÔ"!"�äåd#"�8½¾�ÏÐ¿�+kæ�P�]]"$�â

ë��	����d�"i6* 

    öÃéÙ���*!�d�-mÏ �n�*Æ!�i6-mÏ �ST�i6

-kæ Ñ�d�-kæ ¾�øüdte�8���»¼Tñ�kæ �\�Å

Æ���	�"�8ÏÐ�díî����Æ�Ht�¹¾ 3-45¤�* 

 

¾ 3-45 �8ÏÐÆÕ¾� 

�+� (Fjb 

    "D�8ìq��5�ev�$,�8âã���ç�íò¾cdÏk�9

"O7½¾�ù��"O-K# ¾��T�¬;I!�(n8 "ßàá�k

ælmøPdno"û1³´�£�Âù�Ûe¾���p!?Æj
��"O

�U	"�Ù�8öK* 

    �Ö¬/L�4��'Ë�"�ïÑ_.` TMC�½¾0¹¢�ê;8v�



 69 

ù���Ñ-K# ¾�*��´�ÊWv"xabù��G´��½¾ù���

Ñ-'] ¾��Tû+�[¢.1�"éê�ù�Û¥¾���mp�¢�{

|ÑmÏ"ÇÈÏÐ�ã�!']*ÂÐ��" SK-ll�7qO79ñ�ù�"

Oóé������OK8v!?Æ"½¾	c']�U��p%����EF

Ñ¯?����ÐÑ´�¤P�"KWß* 

    öÃéÙ���*!�"O-KW �n�*!�"O-'] ��md�e�

8ù��KW óé��q|Ö¬������ú��d#��æc8v�U"

�8�¹¾ 3-46¤�* 

 

¾ 3-46 �8evÆÕ¾� 

d+� �²(LOGO) 

    éê��ç�xab�SK-ll�ßàá�_.` TMC¾�[�KL"Õ¼ç

!�²�ù��zÕ-:» ¾�*Tíò"!"�âã�"´ C��ï"´~

¢Ñëìíî" ELcê~zÕ�²Z��mxyc¾¿��¾ù��:» ó

é*öÃéÙ���*!�zÕ-:» �n�*!�¾¾-7� �Æe�8øÚ



 70 

��dÎ�¾Öç!Ï���"·¸��mÇø��:» óé�ð­Ö¬��

����8�²�:»zÕ!1"¥�#­¾�¹¾ 3-47¤�* 

 

¾ 3-47 �²(LOGO)ÆÕ¾� 

}+� ³´�¾ 

    SK-ll"2³Ñßàá"û�M¦³�.�8ev"¯$d�ÓÔv���

�m��9i�8��8òú�=	�·³6�7 �ðõ�í�"��³²�

WQ�æø��8½¾�¾ù��ßv-�� ¾�*�ç"
�³�âã�"

û��¦³�£d��"�8Ï�v��
³<j_��û�Æ,=´³�äù

����-Åv ¾�* 

ëìíî�éê��ï�_.`cST³´7	�%�üH�»��µÑ��Õ

£�d��"Ï�³´�pTù��:"�ø4��* ��Âù�Û¥*"x

abÑíò�Æ��p!�ðK³Ñ�³�ç!ST"�/@Ä1³�äå%�

z{"���³´*öÃéÙ���*!�ø4��* �n�*!�ßv-8º �

���â³´~�8ev����" SK-llÑßàá�� �8�SúQ\��



 71 

��%�?�³´z{"�v����D��8³´"óä%�³´ø<%�¹

¾ 3-48¤�* 

 

¾ 3-48 ³´�¾ÆÕ¾� 

�+� X��µ 

    xab�µ��0i´�ÊW !ËÌ�ÊW�°"�'¨�Z%�cdÆ

Mß��m��|%�cd%c°z{"³´ÑUß�ù��%�-ÆM ¾�*

ßàá�µ%�cd��"�8ev�&%�7®����Î�ê<ikæn

o�ù��ÆM óé* 

    T�ç�µ=dâf�´�êdù4�6��¹&'� (Ö�#)*c�

����(���Î�^W�%�kæmnÆM2Ò"�µ�$�ÃpEF�ü

HÉ­ Sharon Stone�Monica BelluccicÑ�9ñ�»¼ù��9ñ-ÆM ¾

���Âd�ä Nicole Kidman�Keira Knightley9ñ"âã���µÏÐ-	

"�çÆM���y!9ñqV�"Î�Ç�µM?��DMâ�(�X��µ

�µ�±R�8ØÌ Karl LargerfeldøÊ¿�"%����ö�Ãùcdí�"



 72 

­9ßÑäåv��ù�Ûe¾�"�ÆM ó�** 

    éê12�Product is Hero ��µ%�mÎXËm�ËZ�����ù�

�%�-XË ¾�*Sk-ll"7qôñ��µ%�mÎ�ù��9ñ-XË ¾�*

� tà����m�e%�üH�d	�i2K�7�9ñ"íò�_.`�

�ï�ë�íî��µ�i�¿²�ß!1�-£dE[ër�Rá�c��ð

­Ë�|"i­��,��{|T=KL"ÆMv�m%�ÏÐÛQj(�ä�

X��µ�$¾ù��9ñ óé*öÃéÙ���*!�9ñ ó�n�*!

�%�-XË ���Ö¬�����j�údK�7�9ñ"�µ�¹¾ 3-49

¤�* 

 

¾ 3-49 X��µÆÕ¾� 

�+� STÄM 

    ßàáST��ï�¬�Û�uvtU�ç^"ûM¦³Ñ(V"+ÏÜ

Ý�kænoøP�,n³´�n�45�"û1oø�ù��,--�� ¾

��bÆe·¸STøí¥Á+j
�-ò"�8*$�âë½¾"íò�fÏ



 73 

d�½¾"ëìíî�Ñ-�ê;½¾"_.`�, ð�9ñ"�ï�ST�

ý¢�Ãù	øÜl�¿²³´^©�»¼½¾���8v!1�ù����-

�� ¾��T���?��Ñâ7�E1���RE"âã����V��S

T�¦|�¢T"�ç��ù�Ûe¾��m�!��*SK-ll# 1980é�×	

©ÖõST��UVWX�å"�È2³�¦��³ç�üH��ST�ù���

�-mÏ ¾�*�G¢�{|�STé�mÎ���7Ñ��"éê��¶�

=´û��ðK³ST%�"xab�n�"ST=K�
6*��ù��mÏ 

óé*öÃéÙ���*!���-�� �n�*!�,--mÏ �ßàá��

ç�âã�cöe�8ù���� ó�*�SK-ll�éê�xabcöeÆù

��mÏ ó�*�� te�8¿�+����7<iX·��q|Ö¬��

���.STÄM"umÀ�[\ñª×��ÔÞ
Ã45�.�8¤��"e

vÑ12�Ð×\�ÅÆ�T�STÇÈ"
6Á+ÆK��+���¹¾ 3-50

¤�* 

 

¾ 3-50 STÄMÆÕ¾� 

 



 74 

	�� ���� 


�� $+JK 

    ÂÁuS��	�b¡s���%G¶Þ�£b+,AB�����.è[

/01���%G"KLÏÜì¥*T­9[�¤ÂÁåÎ"uS������

ñªî�Qxè¶¶è�T��xè�k!�t"ñªR�ÃS£E.�J��

w/��Ëc*�øÖ¬:0/W+¡?7�UV¾�"f�	�cd1nP�

èK�z{"³´�U��P��,�d"¶¾âK�mnnâ÷Ò�öK"v

Ð��Î��8~Ò* 

�+�(Fklmn 

    �Ö¬UVz{"f��Ñ�[/ÂÁ"���å�/W�Àò45��#

uS�Ë"³´�âKÑ1��k�z{"³´�2�Z�¢�ú"uSâ�Ñ

��Wß���ÀÁ��¢"�ßñ\�k�æ#STS�Å¤iS* 

    �8���Ë�k3ëz{"³´�U��´�üH!1Ò����!wµ

8vÀ|�/Q4"�³�5 12�D#wµ�³".³´"	ß�ß�ô.

��³<�|¥üH	�K��´�ÑU�"�����À|¥�ÛÏmÎ�Ä

Å'¿"�³$���V�@ç"65Ó´� !Ü���Òk7¥¦8vê×

7ð¤E89³´�Uß���:ç�eq�,"´�ÄÅ* 

�+�(F¤¥ 

    �87�FRUSA !Ö¬�Formosa Ñ�Ë�Fruit ìIÃÕ�0��frusə 

��sy#Õìø����8�Ò,! %f�"N�{ÔdP�¹±37o!



 75 

\�±�, ��çêV��FRUSA "¦ÃÕ�×���8�³~�Ò,½¾

"æ�*�8øz7Æp�kq��	�!1�;<-d8v�0��Õ�;=

��"�¬7�©� "�'� �T��(#S"N� ËÌ37!��ì] �

ÁÖ¬f�³=n4K�³�>]¹´³N�"z�x¾*3701õÀ¹¾

4-1¤�* 

 

¾ 4-13701õÀ 

�+��¦§¨©ª 

    ÷Ø E-ICP45�
�13~29?8v�rÖ¬����� 34.4%�Z�x

è���;�� 58.3%���
�8vë�!Ö¬uS�����1Ò45Æ

58�¹¾ 4-2¤�*�ø 20-25?8v|.y��u@"ó�$Æ
9�X·Õ

                                                 
58

 789:;<=>?@ABC(D95) EFGHIJKLMNOP@AQRSTUVWD98 X 4 Y30



 76 

dèUâA"� {|�F�.yst��B�ÑUßêdj4"eq12��

µË8¢¤ÐH]��EF"CD�	�yõì±�x;j!âD�H]�¥F

2"^�8v�Ûª 20-25?"]
�8v>HEF±���¢�ÐëÕd 5-10


"���Õ��!65Ó"K�´�Z��* 

 

¾ 4-2 uS���45
6�7 

    FRUSAYÛÆ 20-25?
�8v!DÜ�?Æ�Gþb65Ó"K�´�

Z���D��Ç!�P°Å¤iS�Óð�¥e�æ"(J��úûÞ� �

�H��^�ê½�Þ�³����8º�­…st��Ú��B�îk"�'�

��89³´�Uß"#ÓÔ��#âë×ÏÐ�R	Ä�*�!´�65�.

y¢���'d¯?�Ï�'Ë#x"�U¤Ý�â�kl"��bÚ��'"

¯°�.EF���vII����K��Wß����STR�¾H�êJ�

.�ßeq~ÒdKL"#+12* 

 

 

                                                                                                                                            ZW[\]
http://www.isurvey.com.tw/ 



 77 


�� LMNO 

�+����� 

    FRUSA»¼ÇÈÏÐ����>]�z{"³´ �´�üH����³

´ ËÌ!1�EFüHÆô.�>] ËÌ±²ÄMi­*�/zcc¯?ü

�Æ�Pdö�"=´³���³ç!1Þ��³��¦�´�"2�K���

¥�M�Y2c3³�¶¾á±3³"3�«¬y·f��I��Z��â]�

UV�WX�JKcÎ��±²�¦ÄM*!Z9:ô�;I<�FèCGcÏ

Ü×*�|	�"�tÑÓ���¸Qzcõ4"Î�Ñ³´��1Þ"��Ä

M�ä;<¥°xn"³¢i­�DéÙ¯?³´¶Î��½�ðõ�ÜL-�

�Üx¾cå�/Wi­|�d"="³´>ö��nõ4"ÄM�½���¢

Ã×z{»¼�8"ÇÈÏÐ* 

�+�¬'­® 

   FRUSA�8ev��ynâ3ë"{ÔdP�,f����/Q4"�³

�5 !ËÌ�12�¥¦8vê×ðõ³´0÷#��æ"=�-×*z{"

³´Y FRUSA�8¤Àò"1ÞÂ&�´�üHÐ�±!i­KL�±²��

SNÑSTÄM�1Þ¨�ÅÌd��ÝL� 

(1) »¼��@H×'Ëð­z{"³´��þ��RSTCEêÄMte³

��Ú��Ø���ì³´Òn* 

(2) É3Éñ�²y, �������¶f�R�×M!¯?�½±²ÄM�

=���zÕÛ×Û�|���Ï¶�¤£f���* 

(3) D�³´z{�
�÷�"�8ev�RST��K��=´�"�³�ä

�üH´���z{"³´�Z»¼STx¾�K�÷�;��RST�m



 78 

Ï�ðK"Í¿E!1��nÎ�Ñ�U.³´"�����f�×M�N

�`e��â��ô.
���Ýt"-òß��!Z45�O�RST��

�-�:ÛÏ�f���* 

(4) !
�8vÀò65Ó�����ô. 20-25?
�8v�À|sy�¥°

45v´� ~��G´� ìø"]ËÌ�65Ó´� �RRST¾dm

ÎKL�Û�'¿"³5��h65�:89³´*!�éÙÜ��?©ª

ô.Æe·¸�8±²´���©ª�P Ó;À|¥�~��<j�'¿

ÛÏ�ÄÅ"�³$�¹¾ 4-3¤��FRUSADK��´��! 1-98�e

Õ3(c³3��3�*±R�¹i 4-1¤��D´�y�" 9�UßH�

����¦�Ë�k��Ñ³<
7�Y�!¥IÚ»"³5�¹�PEACH 

PK934 Y!�Y@æöþ2 ��AVOCADO GR677 !�UV�QK¥ �

�MANGO OR785 !�Z�ïö�K �Tðõ³5�-²�Rpr�³

"K��´��n�¹�BL 992 K��´�¾�y�BL772 * 

 

¾ 4-3  FRUSAK��´�8 

 



 79 

i 4-1  FRUSA�³$ 

 

�+�¯°­® 

    FRUSAÂ&�y�Ë¤£uS1�����­9[/K­i6¢!¤q"

�Ë�'Õ~�kuS�k�@�(��d�"ð����¡�ûRTR'öS

0���kl=n"ö�T�q�FRUSA�ì] 37�#Ö¬f�³=n4

K�³�>]¹´³N�"z�x¾�ä��]Q4"��ËÒ !ËÌ�±²

��SN~STÄM�1Þ¨�ÅÌd��ÝL� 

(1) D�³
��>]"�8ev���ÜbÅ"f�×MÑÕ¼��D¾zT

�"�����n�(V���kÇÈ=C��´>]"�Üöf�Ñ�8

7*¤düH��zì¾��Í¿�U�¸Qêë©��KVP�"��ß�

D�
��æ"�8ev* 

(2) ���S�ßi­[/ß��I���üH �{dö�"�³Í¿z�¦�



 80 

³£U�i­b�_�"[/ß��¶Z���ð���� "���t*�O

PdeüH �â����Í¿�U���¦�ÂPdö�ß"ðK z�

z{��@H"¡Áß��< »¼ÇÈ�Z�üHST�ã�� �8v

��i­�dF�eò ��"���t* 


�� M$PQ 

�+�¦�(LOGO) 

    ?©ª��Ü�Ö¬������Õ¼�²!1¿�ä FRUSA�²ÄM�

~Ö­�Õ¼����7�Ýº�¾ö(~+±²�¹¾ 4-5¤��!�Ã
�

÷�"�8ev�ð­
����ú"-òß����2�Î½3­"Ýº�¾

Õ¼�±²ã
Õ��RR3Ú�Õ=�»c~¯�è·¶å¾$¹¾ 4-6¤�* 

 

¾ 4-4 �²ÄM01õÀ 



 81 

 

¾ 4-5�²å¾$ 

�+���"² 

¹¹¹¹¹éÙ¨�ÅÌ��Pdö�"=´³���³ç!1Þ��³��¦I�

(2)�Z�(K)�â](�)�UV(¥)�WX(M)�JK(Y2)c3�³´Î���

¶L-��Ücå�/W�±²9:ô�;I<�>?I_�<���ÓBC�

STC�(DE�ÀGc$Ï�/zcÄM*�

(1) 9:ô 

 

¾ 4-69:ôÄM 

(2) ;I<�O=< 

 

¾ 4-7;I<�O=<ÄM 



 82 

(3) >?_�< 

 

¾ 4-8>?_�<ÄM 

(4) �@��A� 

 

¾ 4-9�@��A�ÄM 



 83 

(5) ÓB�ÓC 

 

¾ 4-10ÓB�ÓCÄM 

(6) STC 

 

¾ 4-11STCÄM 

(7) (DE 

 

¾ 4-12(DEÄM 



 84 

(8) ÀG 

 

¾ 4-13FèÀGÄM 

�+�¬'­®�� 

    ¹éÙ¨�ÅÌ���z{"³´ !i­KL�±²F2��L�´��

úû������2��()c�Ï´���"STÄM�±�Ï��î� Ä�

;Ä��A�+E�z�ìcÝ����y·R����ÄMÐô.�����

¯?R�±²¨��ñ* 

(1) F2 

 

¾ 4-14F2STÄM 



 85 

   

¾ 4-15F2CE1H¾ 

 

¾ 4-16I�F2�üHCE1H¾ 



 86 

 

¾ 4-17JKF2�üHCE1H¾ 

(2) �L 

 

¾ 4-18�LSTÄM 



 87 

 

¾ 4-19�LCE1H¾ 

 

 

¾ 4-20MN�L�üHCE1H¾ 

 

 

 

 

 

 



 88 

(3) ´� 

 

¾ 4-21 ´�STÄM 

 

¾ 4-22´�CE1H¾ 



 89 

 

¾ 4-23OP����üHCE1H¾ 

 

¾ 4-24Q�R��üHCE1H¾ 



 90 

(4) �� 

 

¾ 4-25��STÄM 

 

¾ 4-26��CE1H¾ 

 

¾ 4-27ST���üHCE1H¾ 



 91 

 

¾ 4-28UV���üHCE1H¾ 

 

¾ 4-29
K���üHCE1H¾ 

 

¾ 4-30WX���üHCE1H¾ 

 



 92 

(5) �2 

 

¾ 4-31 �2STÄM 

 

¾ 4-32 �2CE1H¾ 



 93 

 

¾ 4-33Y@�2�üHCE1H¾ 

 

¾ 4-34Z��2�üHCE1H¾ 

 

 

 

 

 



 94 

(6) úû� 

 

¾ 4-35úû�STÄM 

 

¾ 4-36úû�CE1H¾ 



 95 

 

¾ 4-37[\úû��üHCE1H¾ 

(7) �() 

 

¾ 4-38�()STÄM 



 96 

 

¾ 4-39�()CE1H¾ 

 

¾ 4-40â]�()�üHCE1H¾ 



 97 

 

¾ 4-41^_�()�üHCE1H¾ 

 

¾ 4-42WX�()�üHCE1H¾ 

 

 



 98 

�+�¯°­®�� 

    ¹éÙ¨�ÅÌ���>]�[/ !i­KL�±²�I��� ��OP

de #(üHEF��"STÄM�±#üHÆþ��î�ãz�`z�®�

z�ºÄ�ì�ScÝ�EF�y·R����ÄMÐô.��EF�¯?R�

±²¨��ñ* 

(1) I���üH 

 

¾ 4-43I����üHSTÄM 



 99 

 

¾ 4-44I���*� 

 

¾ 4-45I���`a 



 100 

 

¾ 4-46I���bc* 

 

¾ 4-47I���*, 



 101 

 

¾ 4-48I����- 

(2) OPdeüH 

 

¾ 4-49OPde�üHSTÄM 



 102 

 

¾ 4-50OPde��f 

 

¾ 4-51OPde.�) 



 103 

 

¾ 4-52OPde�, 

 

¾ 4-53OPdegh, 

 

¾ 4-54OPde*� 



 104 

d+� ¡³�� 

 

¾ 4-55¨�ÇÃ¾ 



 105 

	�� �
� ! 


�� <R 

    ���� ¥.$è/�Õ�0yq¼R��~�'�ìè��T��� 

�-ó~��z�~ÉÒø����"�¤d¢�Ö×�¼R}ì²!��ðõ

~��s��AÒø��x;�ñc"�������qrz�*¢��\��

��Ûeij"%G�p0�[�/WÑ��÷Q��¶T��qr".÷��

!¥e���("¦§%G*?¨�©ªô.�
�����~QÞ�¶�.Ö

¬���%G01ì��±²´µ�ÚÛ|��ÝeKL� 

(1) , ��û� EuromonitorÆô.É�
 95%GDP" 52e,5±²��

�%G�
��5¥��
���%G01¶ÞS��wáÑ-w��î

(T)è� `��6���IJ]����Æ(ÇÈÉ�����Ø�õ

A�£E�t9\JÜ�d���âÞUV* 

(2) +,���%Gû OEM�+ ODM�ëb±±,501�%GÁÓ�S¶

Þ�T�¥�01"<Ó²~MN~AO�1Þ�.è[/PQ���¨

]©0!1�Ü�1Þd.è¢��uSJp�ãv/Wcö(r�¾c

uS�d��n·v�=ûóc�v��Ã�
%G01"£E�tÑd

���¶Þ* 

(3) �8½¾o¥I�8æø�Ô���Ò,5½¾�!KÞæøp½ìý�

,5�³����AÒ{|�^�c¾�¡.�8½¾%.���è
�

��À|â�z��Ò }L�Dz��½#�Ò,½¾"�4�pøZ

|����Ò,��q�Kz�¡�"lê*p±+,01?@���8�

�â�>¶�
%G�+¶��QÞ��q&#�z�øâ���L* 



 106 

    T�Ö¬�����­®"�>·¸©ªø�=d���rd�"�ßËÌ

"��Òé���!,R�8!1¿*öÃ E-ICP 2007
���8�r�45

��
�Ö¬�(ëÚÛÜVÝ²c��_��¤ãìÆ(�>�8���#-

��fÏ�,eö�>��÷ÕæÝH÷j! Anna suißàá�Chanelâã��

Christian Dior�ç�Cliniqueéê�Estee Lauderëìíî�Kose�ï�Lancome

íò�ShiseidoTMC_.`-�/�SK-II�Shu Uemuraxabc�Tô.�

¤±²�8½¾ì©ª��5�-ÚÛ|��ÝeÖ¬�����"�ú­¾� 

(1) �Ò,½¾��úPdó~ä±,5Ñ¿²Þê½¾"�8* 

(2) 0ð12��ú�ßËÌKL"�8* 

V°WÇÈÏÐ�mÏ�kæc��	�"�8ÏÐ�díî����Æ�Ht*�

(4) �8ev��ú��d#��æc8v�U"�8* 

(5) �²(LOGO)��:»zÕ!1¿* 

(6) ³´�¾��â³´~�8ev����" SK-llÑßàá�� �8�S

úQ\����%�?�³´z{"�v����D��8³´"óä%�

³´ø<%* 

(7) X��µ��údK�7�9ñ"�µ* 

(8) STÄM�.ST"umÀ�[\ñª×��ÔÞ
Ã45�.�8¤��

"evÑ12�Ð×\�ÅÆ�T�STÇÈ"
6Á+ÆK��+��* 

    öÃéÙz³´µ�d�?©ªÀ|�FRUSA�ì]Ë �8½¾O¿�

�87�FRUSA !Ö¬�Formosa Ñ�Ë�Fruit ìIÃÕ� øz7��

ì] ÆÁÖ¬f�³=n4K�³�>]¹´³N�"z�x¾*�8���

Ë�k3ëz{"³´�U��´�üH!1Ò����!wµ8vÀ|�/Q

4"�³�5 12���±!i­KL�±²´�üH��SNÑSTÄM�

±R�À|���kl=n"�ö�ß !ËÌ±²ÄM"EF�üH�ç!©

ª��ìc¼ÇÈð­* 



 107 


�� ST 

����?©ªþ�ÒÓÜ�ÄMÊW¼.��%G©ª"�Ð�S¾_y����

ÌÍ���Õ"STÎ¥�Ï"���8©ª�Tj��v"��
%GQÞÑ

+,�����01­®!¯°�´µ¹º�»¼v"½¾O¿���>�8�

ÀÁ+,���%GÂ&*ST¢ø�qÒXÉ�©ªúQ��õ�T��	��

4d¥#Ú�ìb��¤Ý?©ª×!Ö¬���%G01¿#$%�YZ�

��\�×d�4��º�»¼v"���8©ª�ü�!Ö¬¨ÎcdÏÐÑ

��Ò"�>?@�8*�

 

 

 

 

 

 

 

 



 108 

" # � � 

�+T"�º» 

1. ^_ (̀a94) bcd efg ehi ejkblm nopqr b 

2. stuvw<xy—z{|}~��(D83 X) E7� ]���� WE 

3. ��(a95) b��������r� bm� n�a��b 

4. ���(a85) b������� blm n�� b 

5. �� (a74) bcdhi¡¢ blm n£¤¥b 

6. ¦§§¨©(a97) b2008
��ª« blm n�¬­®b 

7. ¯°_(a98) b������ blm n±² b 

8. ¯³´µ¶·(a77) b��¸¹º»¼½ blm n¾� b 

2. ¿ÀÁ(
¨©

)( a93) b��ffgÂÃ eÄ®Å blm nÆÇÈ� b 

3. ¿ÀÁ(
¨©

)( a93) b��ffgÂÃ eÉÊÅ blm nÆÇÈ� b 

4. ¿ÀÁ(
¨©

)( a93) b��ffgÂÃ eË�ÌÅ blm nÆÇÈ� b 

5. ÍÎ ÏÐÑ(a94) b�ÒÓÔ nÕ�Ö×�¾��oØ
(ÙÚÛÜ) blm nÝÞ b(ßàáâª n

2002
ª

) 

1. Jassica Pallingston (a90) bãä(åæpÜ) blm nçè b(ßàáâª n
1998

ª
) 

2. Marc Gobe(a90) b̄ éêfgëì
(íîÜ) blm nçè b(ßàáâª n

2001
ª

) 

�+T"
"» 

6. ^ïð(a94) bñò��Ö×fóôfgëìõö÷øù---úlûµlü µlýfgþÿ b��Ý¾��¾�ë���¾¡���È 	lm b 

7. 
��(a94)bfgjk
���jk��÷��---�f�ê��÷øùb��Ý¾��������È 	�� b 

8. ���(a95)b�� !"�#$øù��f%¼&� '()÷*+b,-Ý¾./��������È 	01b 

9. 234(a91) b���jkµfgjk
ì567&��f� '89÷*+b�:�;Ý



 109 

¾�¬<=¾¡���È 	lm b 

10. >Þ?(a95)b@AB�C��fDE./÷ôF��b�:lòGHÝ¾./������È 	lm b 

11. IJK(a94) bcdjkµfg���&fgLMN*+��---ú��fþÿ b:O��¾��¬cd��������È 	lPb 

12. ÙQR(a95) bñòSr��fcdÔTõö---úlü µlûµlýS�þÿ bU6Ý¾qr��������È 	�V b 

13. ÙWXa(94) b�fYZ[\
fgjk÷]^ê��---ú_Ç`aþÿ bÝbÝ¾cd./������È 	lm b 

14. def(a82)b�f�gYZ./��---ú»���h�gþÿb�:ijÝ¾cd./������È 	lPb 

15. I�e(a95) b�kjkµfgjkµlmn9&� '()op÷*+---úqrs��f
qrsÖ×fþÿ b�:lmÝ¾cd��������È 	lm b 

16. tuð(a95) bÄÈvwxB�Cy�fg÷��b�ßÝ¾zd./������È 	�� b 

�+T"¼½» 

1. {Ú|(a94) b}~Æª���b����� 	149 � 	�32~35 b 

2. ���(a93) bo�Srd��Æ���f�� 	24 � 	�30~35 b 

�+T"¾¿» 

1. �?ð(a95) b��Õ������C��Ö×f÷B���� bÔ��S�r�q��� ba98
ª

4
�

30
É	�ón

http://www.itis.org.tw 

2. >� (a96) bñò¡¢��f��£¤b��¥��¦ ba98
ª

4
�

30
É	�ón

   

http://bbs.17pr.com/viewthread.php?tid=262378 

3. §¨(a96) b��f�d©ª b�:«¬qrÝ¾cd��¡­®¯°� 	a98
ª

4
�

30É	�ón
http://blog.sina.com.tw/tsaipwu/article.php?pbgid=38426&entryid=386522 

4. ±�²(a96) blò��f��£¤³´ bÔ��cdµ�¶Ö×fcd�·/A 	a98



 110 

ª
4
�

30
É	�ón

http://proj2.moeaidb.gov.tw/cosmetic/page.php?id=118 

5. 2007
ªlò��ffg��¸¹º

(a97) bJ»¼½¾dS¿Z8
� ����ÀÁ	a98
ª

4
�

30
É	�ón

http://www.isurvey.com.tw/ 

6. 
lòÂÃ����f� ©ª

(a95) bJ»¼½¾dS¿Z8
� ����ÀÁ	a98ª
4
�

30
É	�ón

http://www.isurvey.com.tw/ 

7. 21
�ÄN´Å�dÆSr��d(a97)bë��ÇÈÉÊdËÌµÊ��Í	a98

ª
4
�

30
É	�ón

http://www.ejob.gov.tw/news/ 

�+À"�º» 

1. Aaker, David A. (1995). Building Strong Brands. Free Press 

2. Kotler, Philip (1992). Marketing Management : Analysis, Planning, Implementation, and 

Control. Prentice Hall 

3. Schultz, Don E. & Beth E. Barnes (1999). Strategic Brand Communication Campaigns. 

McGraw-Hill 

4. Travis, Daryl (2000). Emotional Branding : How Successful Brands Gain the Irrational 

Edge. Crown Business 

5. Morris, Desmond (1999). The Naked Ape. Delta 

d+À"¼½» 

1. Biel, Alexander L. (1992). How Brand Image Drives Brand Equlity.Journal of Advertising 

Research, vol/32(6), p.6-12 

2. Bernstein,D. (1996). Asset Quality and Scale Economies in Banking.Journal of Economics 

and Business, p.157~166 

3. Bilkey, Warren J. & Erik Nes(1982). Country-of-Origin Effects on Product Evaluations. 

Journal of International Business Studies, Spring / Summer, p.89~99 

4. Chao, P. (1993). Partitioning Country of Origin Effects: Consumer Evaluations of a Hybrid 

Product. Journal of International Business Studies, 24(2), p.291~306 

5. Chernatony, Leslie D. & Gil. McWilliam (1989). The Strategic Implications of Clarifying 



 111 

How Marketers Interpret ÎBrands.Journal of Marketing Management, vol/51(2), p.155~171 

6. Erickson, G. M., J. K. Johansson & P. Chao (1984). Image Variables in Multi-Attitude 

Product Evaluations
n

Country-of-Origin Effects.Journal of Consumer Research, vol/11, 

p.694~699 

7. Han, C. Min & V. Terpstra (1988). Country-of-Origin Effects for Unit-National and 

Bi-National.Journal of International Business Studies, vol/19, p.235~255 

8. Han, C. Min (1989). Country Image
n

Halo or Summary Construc.Journal of Marketing. 

vol/26
	

p.222~230 

9. Kenny L. & O. Aron (2001). Consumer Brand Classifications
n

an Assessment of 

Culture-of-Origin Versus Country-of-Origin.Journal of Product & Brand Management, 

10(2), p.120~136 

10. Lee, D. & G. Ganesh (1999). Effects of Partitioned Country Image in the Context of Brand 

Image and Familiarity
n

A Categorization Theory Perspective.International Marketing 

Review, vol/16(1), p.18~39 

11. Samiee, S. (1994). Customer Evaluation of Products in a Global Market. Journal of 

International Business Studies, vol/25 Q3, P.579~601 

12. Shapiro, Carl (1982). Consumer Information, Product Quality, and Seller Reputation. Bell 

Journal of Economics,vol.13, p.20~35 

13. Simon, Herbert A. (1974). How Big Is a Chunk?.Science
	

 vol/183
	

p.1~23 

14. Thakor, M. V. & L. P. Katsanis(1997). A Model of Brand and Country Effects on Quality 

Dimensions
n

Issues and Implications. Journal of International Consumer Marketing, 

vol/9(3), p.79~100 

15. Nagoshima, Akira (1970).  A Comparison of Japan and US Attitudes toward Foreign 

Products.Journal of Marketing, vol/34, p.68~74 

}+À"¾¿» 

1. Brand Identity Prism(Kapferer).12MANAGE
	

2009/4/30
n

  



 112 

   http://www.12manage.com/methods_kapferer_brand_identity_prism.html 

2. Canada Declares Chemicals Used in Cosmetics to Be Toxics.Enviroment News Servies
	

2009/4/30
n

http://www.ens-newswire.com/ens/jan2009/2009-01-30-01.asp 

3. Euromonitor's 2008 cosmetics and toiletries data reveals new country ranking.Euromonitor 

International
	

2009/4/30
n

http://www.euromonitor.com/  

�+ÁÂ» 

1. ÏÐÑÒÓ(2000)
	�¶ÔÕÖ×SØÙÚÛÜ

 
�ÝÞ¸� 	J� nßàá 

2. 
oâã

(1987)
	ä��¶È�� 	åænç�¥

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 113 

Ã � 3-1 

 

 



 114 

Ã � 3-2 

 

 



 115 

Ã � 3-3 

 

 



 116 

Ã � 3-4 

 

 



 117 

Ã � 3-5 

 

 



 118 

Ã � 3-6 

 

 



 119 

Ã � 3-7 

 

 



 120 

Ã � 3-8 

 

 



 121 

Ã � 3-9 

 

 



 122 

Ã � 3-10 

 


