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Research Summary

In 2008, the value of the global cosmetic industry has come to 2,020
billion US dollars, which is twice higher than the Global GDP Growth. The
expansion of the cosmetic market keeps increasing at a rate of 7% annum and
the significances of this industry should not be underestimated. The
technologies we have are extraordinary and with all the skills, we have been
able to work as the OEM for lots of world famous companies, yet we still don’t
have a successful local brand here in Taiwan. The government hence has set
the cosmetic industry as one of the first priorities for the project of national
development in 2008 and expects that the cosmetic industry would greatly
advance under the proper policies lead by the administration. Nevertheless,
the technology is not the only factor that matters. Cosmetics has thousands of
history and, as time goes by, it would only grow than ever as seeking to be
perfect has always been a part of human nature.

Under the interactive influences of the Localism and the Globalization,
many people’s points of view in beauty have been dramatically changed. And
as the market has also become even mature, competitive, and sophisticated;
the cosmetics industry nowadays is having great difficulties let alone the
situation in Taiwan for establishing its local brand. This study would mainly
based on the development of the cosmetics industry in Taiwan and also to
analyze the marking and the points of view in beauty in different cultures, and
to conclude the study with the expectation that Taiwan would eventually has its
local brand with its own culture beauty and energy.

Keywords: Cosmetics, Brand Image, Taiwanese Brand, Creative Design
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' Euromonitor's 2008 cosmetics and toiletries data reveals new country ranking.Euromonitor
International » 2009/4/30 : http://www.euromonitor.com/
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JB 6 3t ) o S e B B SRR AR A > ol HEAT T BB ) B A6 66 9 SKII

R FBGREHBEN S R A A TET LR MEEEN
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BARRR  RMEA BRI SN R EERA L ® R
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ALtk K 2 AL ZE Ry 0 R &b B M R B2 A AL 2B 808 & W 5] A B
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B A EAZ R o

"' Canada Declares Chemicals Used in Cosmetics to Be Toxics.Enviroment News Servies » 2009/4/30 :
http://www.ens-newswire.com/ens/jan2009/2009-01-30-01.asp
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Xk mhe7y U4 A& (name) ~ #iiE(term) ~ 3k (symbol) #i2 3% 3t (design) o # 2,
CI S B RAMES &7 BB E T OB BB AN RFFES
FAL R L ERE o BB BB T 0 SRR M BREAER o i d R
ELERLEE > BICBETHEE RN EMAMRITH > RELELEHR
IRE)EM B  fRIERH M &

B [ & e % 32 ) 3] Interbrand 42 & Milligan(2004)32 % » SpemX ke &
% ’ E%W%%ﬁkﬁ%cﬁj /ﬁ %%Faﬁéﬁﬁi;‘,‘%ﬁ(‘é’]ﬁz ’ #%.%‘7}‘#%,2%;}%4%/% %’%‘%ﬁiz
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'8Schultz, Don E. & Beth E. Barnes (1999). Strategic Brand Communication Campaigns. McGraw-Hill
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(1992)w32 M AR FIHREE » SR e B R AN K BB L AR AER R ¥

B AMCARZ BRI N EHZBRERSE  EERAHNETA -

Chernatony & McWilliam(1989)° ey 3% 25 B 3 B 4 R 3k > H A T wid A &
LA SRR R o Ae
(1) SR —THRIEE > AUSRFEELEER -
(2) Supe7) b d —BZ/RFEEIARE N B E T LA AT B R R B H AT R
EZ S R B A -
(3) M HEHARWEBHAZIFTR  RAELRBA FHMBAZZEY -
(4) spenm—mAME ST M RESERERDEBEE R THEH

BRE R RGBT A -

B 0 £ B b K25 222 Kotler(1992)2 7R 32 o S ke o8 & % 04

HER

(1) & (Attributes) : gl EH o F—F & > RA TN R LR ML -

(2) #l#(Benefits) : — AR THE L4 5B > LBEEETME 6924 5 -
SR ks SR AR B 4R B M AR REPE A B

(3) 1&1a(Values) : supgTRBAM B &) H LB E > THAALATHBES LA
FROMEME 0 ERAL Sk T ARG T IFE -

(4) xAt(Culture) : shrgfs &k KB Ty

(5) fEtE(Personality) @ b hf At R Bk K A 4% € 6B -

(6) {2 R & (User): d LheedEn Lot B g A EHAA > Bp L e pr R EX B/

1% Biel, Alexander L. (1992). How Brand Image Drives Brand Equlity.Journal of Advertising Research,
vol/32(6), p.6-12

20 Chernatony, Leslie D. & Gil. McWilliam (1989). The Strategic Implications of Clarifying How Marketers
Interpret : Brands.Journal of Marketing Management, vol/51(2), p.155~171

2 Kotler, Philip (1992). Marketing Management : Analysis, Planning, Implementation, and Control.
Prentice Hall
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22 Travis, Daryl (2000). Emotional Branding : How Successful Brands Gain the Irrational Edge. Crown
Business

2 Marc Gobe(R, 90) < Z & 1t SR AT44 (F B38) - 43k ¢ B4R - (B2 HIR%E © 2001 4)
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et % "brand image | & k2 "Tbrand | #o % Timage | mF 4R 0 ™
WA FZFHE - Timage ; & TEA - BB REDRSRKFNED R ) ZERFER
AR TAMRTROBEG T HERBZER - EERZM R R
SHEMA | FE o MAeSMAET T B S, —F 548 SRR T 09 B R
R R TR b B SURE Aok R A AR B H R AR AR

ot B fo T

it ®og - David A, Aaker {Building Strong Brand}

Bl 2-4 Suhe T Rk AR

Aaker(1995) £ 3% » &b 4 2 B @ LIEB AT & > A ETR IR
B AFEY > Wl 2-4 pron > RT Ak EHAG ~ RRE - SIEMRA S
W ho T S B Z BB AT Al BAEME A BE I B RS E R RRER
BE BRAERESRBB AL E MM S MGV RHEEN ANE#T
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(1) Srg A H Byl B4 EMMEIF RS H AN -

2 Aaker, David A. (1995). Building Strong Brands. Free Press
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(2) SHET SR E £ BALR AL ey KR -
@) LML EELBERRBEANS REHELEHBEFERAELZRA -
(4) Sbe SAIBH > T2 A2 EGERRSE  LWBERDEML -

(5) SheT RHLM & SBIEMh R BIRAH E B2 2T AN ELB T

SR R E G B AR W e ki 3B 9 Bernstein(1996)4 4 &
W S AR BT X MR IAH R AT =45 > T B AH 1A -
(1) R #&(Physique) : Z Zeham AL ABRAZE -
(2) #%#4(Character) : &g w2 @MEY45 Y -

(3) A& (Style) : shhg e 1Rk E BTy E MRS -

AL oL B f0g £ 4 b Kapferer (1994)32 1 7 % % T oy S pe sk 24548
(Brand Identity Prism)®° > 4o 8] 2-5 5% » S S 9B AR 8 U T &4 ¢
(1) 40 & (Physical facet) : & oh KRF a9 hae ~ R F I AT % -

(2) B 1% (Relationship) : & k% g2 kg % 32 31 64 Bl 4% » ) Milligan(2004) #r 35 44 5
TR ANB SRR E R 6K R T

(3) & 8z(Reflected consumer) : sLh# R Bk B Z %A - [ Biel(1991) £ ik L h A
BRZAEEZBAEAEE  EERHELATA -

(4) 2+ (Personality) : #% g st AL - BT HAKKEE -

(5) xAt(Culture) : shre MMM » TR A SRS RB XN ZHFE XL -

(6) w2 % 4 (Consumer mentalisation) : B8 &% @ b hg & 4 SIEALER > Brifif

LR A EEILE RV R -

% Bernstein,D. (1996). Asset Quality and Scale Economies in Banking.Journal of Economics and
Business, p.157~166

% Brand Identity Prism(Kapferer).12MANAGE > 2009/4/30 :

http://www.12manage.com/methods kapferer brand identity prism.html
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S PRAR PR BURAS 0 HA T MRS RORB L R R 2 B 14 -

B A% % Nagoshima (1970) 23> > BEM 44 T ¥l B EHN L —
BRELGE R FRARIIRE £ bW L HdREAME & BREE &5
HOSHF - BELAABGFELEMR © 4 A —FF Han(1991)F &7 » BER
FNHEMARESRZ BB L RP A2 THELAHBREESENRXIE
4-34u - Erickson » Johansson & Chao (1984)%%% A gyt & — it 5 42 1 IR
AL CRELEHELHESRNEOREE > AL EATS » Ko B

2'6 ﬁﬁ‘/‘\ o

#"Nagoshima, Akira (1970). A Comparison of Japan and US Attitudes toward Foreign Products.Journal
of Marketing, vol/34, p.68~74

% Erickson, G. M., J. K. Johansson & P. Chao (1984). Image Variables in Multi-Attitude Product
Evaluations : Country-of-Origin Effects.Journal of Consumer Research, vol/11, p.694~699
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A48 G.MErickson et al. {1984)

2-6 RRBEW ZEE S~ BEZH A

ERRBEE £ HHALE > Han & Terpstra(1988)%°+% &2 s T 4545 4 & he
BB AEZFNIRAR  BPRLIMRRRZI BFAERRXITEREN LG
#o BHILEAAHE - Chao(1993)° Fie Gk A I ARR R ERA L H
(Made In) 2 4. # Bl (Assembled In) » & 3% & 3% 3+ B (Designed In) ~ 4 2%3t B
(Engineered In) » & % & # 4 8 B (Parts-supplied By) % » k3 & &8 1 4 34
EHAEAARRRENBE wHBREFLEZELTEIREARBERK  BR
AELSHEGA 2 RRBBERK - mAEAORBME A AORBL L7
BRNTERGR > EEHAT =48

(1) B %%k Ep £ (Country Stereotyping Effect) : Han & Terpstra (1988) £ 3& °
ESPERELRRBASHEERREEIEL  HEXRACTEHREZEASY
BF - EAHeyE S TA - sboh CHEBRRFELRITARAES > B
SPRRHEZRE S AAINEE RGBT TERLZXEE THBRALEAK

% Han, C. Min & V. Terpstra (1988). Country-of-Origin Effects for Unit-National and Bi-National.Journal
of International Business Studies, vol/19, p.235~255

% Chao, P. (1993). Partitioning Country of Origin Effects: Consumer Evaluations of a Hybrid Product.
Journal of International Business Studies, 24(2), p.291~306
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AR EE o
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s 4m : C. Min Han{1289)

Bl 2-7 ® &R

% Bilkey, Warren J. & Erik Nes(1982). Country-of-Origin Effects on Product Evaluations. Journal of
International Business Studies, Spring / Summer, p.89~99

%2 Shapiro, Carl (1982). Consumer Information, Product Quality, and Seller Reputation. Bell Journal of
Economics,vol.13, p.20~35

% Han, C. Min (1989). Country Image : Halo or Summary Construc.Journal of Marketing. vol/26 »

p.222~230
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— 5 M R Z B4 Samiee(1994)°m £ 38 » R BRBR AR 2R HF S NIEL TS
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