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Abstract

The impact of nutrition and food safety on human health is increasingly recognized.
Cultivating good eating habits and establishing relevant knowledge in daily life can
prevent diseases, promote a healthy lifestyle, and reduce medical burdens. In the digital
age, social media is a key channel for young people to obtain information and a venue
for knowledge dissemination and exchange. Image-based social media platforms have
gained popularity recently. This study uses content analysis to explore how nutrition
influencers on Instagram promote nutrition and health knowledge through image-based
posts and examines the types of information that attract more reader interaction.

This study analyzed a total of 180 posts from nine nutrition influencers' Instagram
accounts, including 601 images and 3,509 comments. It focused on the posts' content,
image design, and the interaction between nutrition influencers and readers. The
findings reveal that nutrition influencers use relatable themes and diverse
communication methods to convey nutrition knowledge through image-based posts.
The conclusions are: (1) Nutritionists mainly share diet and health-related posts on
social media; (2) The arrangement and design of images and concise information can
improve communication efficiency; (3) Social media can enhance interaction and
communication between nutritionist content creators and readers. Based on these
conclusions, the study provides suggestions for health information disseminators on
social media: (1) Adopt diverse themes to meet readers' needs; (2) Use visual image
arrangements to effectively convey information; (3) Utilize social media interaction

features to increase follower engagement.
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R ank Fo blHcy BB DR < gt BB P E UL
HAZE S 52 547 B §AFEY FF T IR M L ble 23T U
Az L F FSGIREH LR 2 B4 -

% 2-1 IR~ < RP

R B B

3 B (Reciprocity ) BOEE AL EL AP E LRSS

TARBwAR TG o
At € 3k (Social Proof) FIEARPZBEZE AP EELFR

LEma & URLEFEENE S -

K#Efr- R4E (Commitment | A -~ LiEH 7T B3> ¢ RZUGFHEP

and Consistency ) AT H IR REFLEFd - Ko

%+ (Liking) PR R PRAGR e & Bren A oni i end oo

= (Authority ) LG R ,ifr;%»m/ii‘ﬁ A g {}};ﬁﬁﬁ
VERRIE e

#F 12 (Scarcity) FEBHFEABERL T EAD [ A s

NS R s A

FAL KRR AT A A Cialdini (2006 )

AN

MEHMET AL TR et 2247 { F L3 B Al

g

Lynn & 4 (2020) ~{7A 34 3 BB SRt > FR Iy 2243
ZRAPEY L PR A T BEEEALFEF Y G APBRALE R
ML FRARTFALLE PRPOEELIBRAL FAALRE?F FTAAE
JAR L PR e T AR GFL M2 B EY R BB S TR b iR
BRET AR T A B LA E T T IS AR E AL %

o BT AN TR LR P RIOFRE TR R
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LR B Rdr@

AL b

AR EL JURRE Y 31 N AR R o

BT R B R B TR T A 2 50 LB T - B IR anRAL
BooE AN B A EY

P % £175% (content creator ) £ 4548

MR RALBSAET 5 AITFL FAPN R oo R £ B

F8A5 58 o

=

ERIRTICE

FAEIIFZE &3 -fg?gmp\ TRy £ H
B~ 37HEJ

LR R A BRAPES PR AT P

£4 (influencer) » 7 M ARG ¥ Mz R kR A £ 5 A e 37 Baw]» 47

Influencer Marketing Hub( 2023 e~ & - & %] 5 5 5 B2 584 —‘}!1" ( Nano-influencers )~

Heal

5

%’S’!

fis S 5

S —‘Ff (Micro-influencers ) ~ ® 3| # 584 —’ﬁ ( Mid-tier influencers ) ~ = #]
—‘I%]f ( Macro-influencers ) ~ E 3] # 58 4 —‘ﬁ (Mega-influencers ) » % #8 &| #74¢
B F 4B 2-2 Fro o
HBEREYENFZILR B

EARE A 1,000,000 22 kst
RAZE /14 500,000 - 1,000, 0004 4 £t
P A E 14 ¢ 50,000 - 500, 000 &k
WA E A& 2 10,000 - 50, 000 #r &
RABEANH 1,000 - 10,000 Hr&hd#




WZZZH&H BFA AR
Lk L BEI2p Inﬂuencer Marketing Hub (2023)

Rob (2023) #FwmiE P T fA4g 3] a4 —-5 TR R 2 R 3 AR
—‘ﬁ (Nano-influencers ) =5 55 A #ied > > ¥ F e B4 Jp R F o %% H

>

EARAFEFLAZOTANFERER Y LB ASI ) A RES K ﬂ ( Micro-

b

influencers )i ¥ frfs 553 B NI o A Z AT AP FEF EHRAER T B
P R K LMY R HATRE DA S ¢ AR —%‘(Mid-tier influencers )

7

XIS E AT DTN FRF AT EAREL T B G AR

o

FEEAN FAIEL B EF s 2 RES m@4{4nT$ AP E K

(Macro-influencers ) # it 2.7 A ~ @ B 0@ & R > #78 F TP F Ao

!

f%?}fft'l%%w THBEJI* BADLELAFLEY Y EFF ﬁi"xi'*ﬁ"‘-"ﬂ
# ( Mega-influencers ) &> H

LA AR TR

-=\-

ZREEELT S

~
o
e
|
¥
s
R
e
~
oF
=
*;q
3
a4
P
\\Xr

% 5 & 7R RAEAM 0 £ RAE4h (Opinion leader ) #t %_
HERHEE ARSRBEZLBY AP BB 4 & ¥ (Rogers,2010) » &t
APBE AN L SBRE S RA BN FLhed » Higdd § 4835 5
eGSO R FA BRAD 0 L 52 fudik ¢ R4 # B 3 (Valente & Pumpuang,
2007) o AR p > Lazarsfeld A 1940 & 3% 4 end & @124 (two-step
flow) » 327 shidy 1+ FEM AT RG § 3 RBANAL B 5 LLEd L1
AR e R BEFE QRS H TR o A LARARRTE AH T
g e EETBROBY SF e H HiE N (followers ) #% & F 3 frid 3%
( Gabriel Weimann etal., 2007 ) » &c {184 A - 2 3% & BE/L & o v 2 4 p

o i,

F o 0F

ET
-\

ERGHOFTA LR TRAELTHFHFALL PR BEALDTP
(Dubois et al., 2020) ° fr# @ A 4pt > & AAFA U ¥ 0 FTR TR F ®

AB o g LA KRIWEF TN T T G RIFANM L ILAFE A 0 LR



R84 T AL (k¥ > 2018) L AATAM 2 Tt is 35 Al 2 4 5
denilh s LAY TR B E A 2R AT L e e R4
f A kR A G R AR A T}' EELE B~ T AR e ey A ‘ﬁigﬁ

B4 R AL RES HE & FE (Katz, 1957)

%22 RAEMBIES KR

% R &
BEELAET |3 Hz@«aﬁaj’%ﬁﬂ%‘ﬁbﬁfﬂﬁﬁ%*%ﬁg*
FRAFLA | EA TR A B AR B R AR 0 R

ERRIEES o

A g i A DB A uEiE ’;‘ﬁ“r} BALR R i ¥ ook IR

‘z

\\\

‘3\\-

SV T

AL kR ¢ @ p Katz (1957)

WAL 40 N R B AT S h R BT R 0 @ AR
- BARCATE TR R IT g ¢ ARG B PR LA T D i § 2R
HAcRIE R = B ( Turcotte et al., 2015 ) - Martinez-Sanz % (2023 ) # 7+ TikTok
FEARARE R EAL AAFRREY L L E il g BT p
FRITEE L RfodaBein™ Lo R0 @ % § IR ok R kA 3 2 g5z
BRI EL Y d el B ARERH Y T A KRR 0 R OLATREF 2
FTAHE 4 A k{5 % hB 84 (Turcotteetal., 2015) » gt b > HiEP 7
RlFE ST ALESAM 23 2 AR /T e § A R fafede X o 12
FUpAb g2 2 FE R RENEATH ehd (R 2021) o FAITEE T R
JALRAT AR f sk B BB A BT S e B gy

Fiet BRI B LALEAMEY LER T L RS HER B

]

S FER Ay
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%L ¥ Instagram ~ Twitter f= Facebook % A+ 3 448 e de » A&x k4% 5 p 7 4] 1F
F AR 2 3 G A4 §25K 0 Byme ¥ (2017) AT ¢ AT 0 S kA
W AFERES FE UG E PR RESE SER KA F I N AT T
PPEREEY R L Fo LR PERBOERT VO BREFEENY AT
Moo AR LT a3 N %*u{n;ih% & if ¥ # o Galetti & Costa-Pereira
(2017) # 7 3% 5 # 5 PR S@AAF ML K Ap Mo 7t § & 5 a9
BB S F T OB E R B e T 2 R A TR PR - T -
* @ > Mojarad (2017) B|# (Science) # 7|} & 417 74 I LB > 205 £ F
APEIZRES o) BRHPFTAL G - TRAEDE G F2%H
FPEFHED Gk ot o T RSRAET A e FIUALFE A
FE I LS FE R F A f’riﬂz o iT#& K YouTube } J1IR3F 5 Hjiw~ 2 it v
PEAAR O B F o R FE S RH S PFRFS F (science influencers)
Buitrago ¥ Torres (2022) %5 #4152 %‘H B3 B F R o W E
(FREERIPEIRLR T RETERREER -

FAPMF AT AR T L A s B g sl
g A F o R Fe A kE iy AR BEAL T RAZALDE R
rsv/‘I'ab (2021) »* Fydpn i3 Bh YRR ioad /‘—*‘“Lr’}i*ﬁiﬁxﬁ‘t HF R &
MrragE o M F AR N R R E A R L BRL Tk s
% o b £ X BT F IR 2000 £ % 1) 0 ot :F (Knowledge translation ) —
FoRHTRIHLEEF ROuE SRS BB EEHRR
2 oo BB KR R Impgi%‘ﬁ@FEFRﬁ(Fﬁ'” & 5> 2016) o
FANFANTE RN RETIFDFRR B AESKE 5 Eamip ~ LR
R R AFSRRROF R B R AOF A HE G R TSAFERY > TS
Fogkgd JFenif 4% o Zielinska-Tomcezak (2021) 4 47 % % 1 7 £1 | ¥4 % Instagram
R TER O FREEE PSSRy A RT LRl o G Bt RE
FOdFEF AR BARZ R T @RS HIER F et eniz 5 - Segovia-
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Villarreal &2 Rosa-Diaz (2022) %23 ¥ 4

A hE AN FA E‘J’Ff”f'ﬁ?rﬂ‘mgl%/}i
PHEAMLT MY 8 &0 3 e i) § il g ek 6 4 s 5o TR
By e SR T2 Y LR o Argifiano 2 Goikoetxea-Bilbao (2021 ) =h
L Za o ma g &P FARITEELHMeRtaghs &d > g5 0 P43

B endp B ARy 2 43 BT BE 0 & Instagram P BT REASEALSOER AP

1T e SREE (2022) dp T E RAXRAR S FEFRYAFFIAR R I H

3
I
&R
=
3
B
~mig
fm
%ﬁ»@ai@

| TEFARB g 7 23 B34 s B a5 A E R R
FenB A LA Ra -"“‘é"%F\ FRITEH TG AATH G g MREE L 5
BFARE P AR SR A RGER R TR RS E g St Ak
BRI PELIEY GOREACERTEEG BE R R R AAE I EF

SR A FI AT AN R AR R A R T R R AR

28 B S AR AR R

Iy

- S RRFARYTBHEL
DALY ¥ LenpbY A A LG A F Rk S E R RGN B R

;\:Eé:,@' y 2 _?‘fr' |g\;\ﬁ‘é:.? * Aﬁﬂﬂé’:ﬁ& :\'—Z'__ Q#'J ’ﬁi?& 5K {‘%%Eﬁ ’ 1&@

ol

P

T T B B I Rk s R e BT A
FE e p o AALRLE L P N AT WEBTA T BHLASL S AL AET A

Ph2 LA S 6o R F by @}ér\_—-«i&ﬁ%‘r El=rr = R RS
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e TG ERET A SRR TFF LR DES > FHG Lp RiRg
BT @R s P2 2 XPF 2 VR E 2 I A BFRHFERF
LEEREA LY 2 DR 5 L E T 2B T RO RE BER
SURGITS AR TS v F 5 e R (33~ 2015) - Sandhu (2017 ;

S L 2002) A IER FARHN L A ERPRFE S K-

}F;

R AFAP FLFIRFAF BT AR FLFIRAZ 52
R AL ARG BT AR E Y e o R R R T i A
§ fe 80%:NFl A 20%:0% F 0 £ 2 90%:NTF L AE WAL B4
% (Tsai, 2018) » Fpb » & F BT ehpr (S FALARAE L AR RAXE R o T - 2§ >
AAHGRMAFEET - A R L R R R TR

Grigr s FREHE S 0 F AL RP AL 8RN 0 Lee £ (2022) S g

P Sid

om0 BARFE Y AT RS 2 YR SR A 20y R M A

=

SR AT 2 v o EF AT 2 L R YR e R

;J

37
#

()

BErDNU FRAEA O BT B G B s 25 - <48 2

SRR AR 2 R B S 2

R YN R ER A R R 2_ths EE R A SR P L S
T g o FULETETH RETH A B ST RS
PSR R L R @45 T o Abdullah # (2023) fFT ¢ Lt U 4L
P AR DR F AE R FR AN G e TS r F Rk o it
WAL et L 355 R BLR 4 S (R P10 TR @b 2 59
FA AR TR BT TS - A ke i 1 E 0 7 W R R
SRR AR LR i e MR TN G e B R Wi
BPORTG RAIF R RIESRFETAL DT ARG ARE A ATAL

B AL @35 T 3B (Infographics ) £_d F #t (Information )= &) §( graphics )
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S Fleta s PR THETARA > & 1933 £ 517 9+ Malofie) F% F
B AR SRR EBA L (AHE L 2012) c FABGRA L - M
AL AL L R A Bt R R TR ks (RS > 2020)
BAEFE AR ¢ R FUE G TR REA P R T WS EH HE D
WA B NI R R IR T RRRA & L B L ET g hE
FoF BRS¢ AR LE* A Instagram ~ Facebook ~ X ( /i twitter ) ~ Pinterest
FAFHEMY O bR RATEFE ST AR BT A DN ¢ BlE o LR

RTERRRAFRE S 3 R R R P B e RRRY TS FRFIA

-14

HRFfrec b (F454°2021) > @2 F 402 SHRARIEETAN
L F B BT A e F Ao (Leeetal ,2022) 0 Flpt f B RARRIEE Y G
i agph FR I FABRGSIALRASBIEL - H o F LERUET R
PURE B AN R ARG R ARG B Y E BT R i Al
PREPREFEHR DS T3 BT R G G R A g E 2R (5
£02018) - b FFHERFTAIMOTABEEY 2B 3 e § I E R
e A N RTER T ARERT Y RN LLER T JH G
Frene FPFERGAR R F O REF AL A (EY F ¥ ¥4 2020)
FIb o AAEFEE (T e DR P AR TR o et 2 pER 2
hip Sy 3 7 Lk ehk £ o

EFEREROBHENY  BRAGELEEL ERFE FRELY
TR e (FRRAEE > 2022) » B RLIFFUM GRS 1 2 sin d 2 s
BT Rl o B F K2 P Re-lab B (2017) & (4 4 3ma 1+ £
FFERARARPIT) - F 7 FH NI BT ARGK I RA ¢ 7 FHEIRL T
B FTASHEA AP R R R S B R Sk g B
Moo fe 0 (2014) & (F RS NS A FESTARL) - 27 &R
EFRABGE &z Bt g AEJEa 4 > F R RN LB
Zoodgo T RAERER VLGNS AEEAL TR R TR
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I BN 0 R 2 BRIEK RS BRI RS R SRR R M
TR BRI ABPTREAFREGT BIEL S FRY FAARDRER S
% e e e fLR R EE B Ep F o REBRGFLY R AN
2. (2012) 2% RATE HFRART X € (Society for News Design ) 3%
FARGehT BEB AW L33 p k@A papd o BB EHTRL LM
AL~ B F G A IR RGEE A Z I RP S AR &

pRd EH KA\’lE*&%ﬁi}imé'%/l%*ﬁ‘bﬁl——iﬁ e oE RSk o ke

kﬂ\&

?i?ﬁ??fé%@%é‘évlﬁl%%i%‘ﬂ%’fi“ii%“%véfﬁf'&% g RN B RE o
BRFFARGHEUBEFTAN TR ZVETORFT AR R E S DA
(Ba=R5 2 752021) - ’&.i’éf??émglfzﬁii’t%’% T k2 e e e

FTEAHLZEMZIATAPNFF - LR E TEFJFEAOREALTRINEF

R o A A RIF e EiE L & R F e F o (Fr > 2018) o
WEAMA L P ST AR GERE ARG G A P T FIRR
RAEFELHE R RFI RN

% 2-3 F AR gl

13- VL N VE LS -1 THREP
B 2021 FAR BAG BF R B AR R IR dot b A
it g e ¢ g S 7 B~ RARR]  ABER) PR o
A% E BAFT oL 7R VAR ERE SO S0 %
Gk TP R TP

B 3 EE R WA R T

EEBE @ ERLE -

5 A 2T RBEH -BRESZEFEEM G
%3] 3 N RS S
IF L o
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FRaR iz 2zl
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LRAAARE SR ¢ FHER A
HINEEE

R AR S R R R R

TR

DB R FA D AR 2

Tl E Fofp s .

dﬁilﬂ‘ﬁgpﬁgp MTE'E\"XZ"Jg-FI—A\é
SRR FEY N SR

2o

Mg iR A &L B AR

EIR] bt ] T 1 o

R S G RS TR PR

=P

o B 72014 * &%

b
\8

=

iy
=

= »
3

® A A ERS B g e

8 s Bz 5N o

POV RBEEEZ AR o Aol

7T o
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NPT RS AN Aok T A
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bt
AN
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AN
whf
=
R
e
5
£
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S
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R

= & 4 & SR EA RN FER S G T
AR A e
A2 2012,3%3 AW AR RED CRBEES
1 & © Infographics /% B % R MR RERE S
> A AR E B TR A o

%t GBI B e 5 o

e HAEHE < ) KT At R IR
i e

B 2R B RAZEFOEEMNG
9.2 ) PR F o WNEEEREGEE D

TR AT R

EENFYER 3 L

R Sk 5 iRt L A EPHREAT AT 2

i

RIFRE FR Y FRAMAFLIHHIE 2 TS RRF ARG m g
g R UL L Rl RECH e LEF R - Zadro ¥ 4 (2022) 4474 e
PR FTAMEARFLAFREEFERFFAL > T BRI EIR LS LR

RFEARAL PG TR MERA 2 LR - LR B E L TARGS

“F_')l“\

MELRA 2 PFRI L R o RFFT DI - FTARL T EEFE
FELErFRSdiRT R Faef URd 2 fadr naFRReaif2
¥ o Wansink & £ (2016) 4~ 474 & FUBlikE 7 25l 4 2 o RBEIREHHES
FRIERS OREfrp Fods RER LABRLBFFLIFARBBEEFTR

R #E FdEe fEFEDATARGERR R e@EFR 27744

% e % o Lin & A (2018) ¢ /Eﬂ"“’:fﬂhl’ﬂfr'— 2 F e ARt T B A
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%ﬁﬂ§?ﬁ%§%%§ﬁﬂﬂ’ﬁﬁkx@%%“%’vﬁ@%‘m%@ﬁ;
w&ankrﬁéﬂ 1y R BT Ko
Boa e RS AT &Mﬂ;ﬂﬂﬁﬁ'é&éiﬁ *OE B TS R AR
TE A A RAMPEE TR R L PR EDT RS G LRGN
FHER o F O U & Do S AF R A AR TS BT e s
ZRAUE 2 AP RETR FAOER R F BN R o P TR

7 bR LT R
MR BF Al T & AR A RLE AW Gl B R

P

fmﬂ;ﬁmm,uﬂ,au'rg{ﬂ&ﬁ.}jag Jﬁz

(=) 884§ £ 57 FRMH
A& 41 § % (ultra-processed foods) FIH 38 "L ~ B RF & ~ Frr

B e b psheni § HoR A S PN B e AT KA B R

FRFEHRPZ R R S SRT R AT AR AT RS B iy
XANE S FL T M¢{ﬁwﬁgﬁla BRSNS 8

Fhene Fh  E R EORRR R TR - PBA AT LBRE TR

WA e FARR - 58 REF g LA -
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Diffenences betureen

ULTRAPROCESSED FOODS & NATURAL FOODS

These are foods that come in packages and are ready-to- These are foods that are produced without using
eat. Examples are salty and sweet snacks, industnalised industrial processes. Examples are fruits,
vegetables, legumes, nuts and whole grains

high sugar «--. /T‘A r—-high calories high fiber &----

\
i
H
H
I\

biscuits, processed meat or sausages and sugary drinks

/ .,«—-healthy nutrients

high sodium --= low sodium
additives no additives «-
with potassium and naauzj\!claln‘xlxll;aexrglllsw
Rhsphats amiong \...unhealthy fats -« healthy fats
nhancers
\ ‘s Beware: ultra-processed foods labelled

vegan or plant-based may contain potassium

Beware: ultra-processed foods labelled
or phosphate additives

vegan or plant based are not examples of
natural foods

\

REASONS TO LIMIT THEM

* Increase blood sugar and blood pressure

REASONS TO EAT THEmM

¢ Improve blood sugar and blood pressure control
* Do not provide the nutrients the bedy needs ¢ Get encugh energy and nutrients to be healthy
* Low in fibre causing censtipation ¢ Promaote healthy bacteria populations in the gut
¢ Can lead to unhealthy weight gain 1o prevent constipation and inflammatory
* Increase the blood potassium and phosphorus diseases
* Can be addictive, leading to overeating

¢ Achieve and maintain a healthy weight

Developed by Marina Padial, Angeline Taylor,
Alice Sabatino, Giorgina Piccoli, Carla Avesani

B 2-3 v @ u4g4r 1 8 Ffok R e K2 7R ik

TR kR © Padial etal. (2023)
(=) 24 8dps TR K

TR EREHEESHEI e T A RAF T AR R PG BEED

T SRR E SN T SN Y RO ERE IS RO SR

2P e p AR FE G0 TR GREOGE S48 0 F

& R A K e Bl R RIS & A B E Y &R

8 AP C TH R ORI BE GG 0
@ BT A AR EREREP DS P 2RI

Bl e of o s B B T MR L

o
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B 2-4 H5h4 8 4n 2 F ol Bl i
74 k& Ministry of Health, Labour and Welfare of Japan

A
Jin
—
ubd
Pt
A}

> F ARG

FAApflIn e S EF FEF (2020) A FRE A S EL 2P LAEFT B
FHE LR SRLT2p 238FR P ¥ o kfatde 2 % ’itﬁ’?%"? FE Fe

PRRER S EE 2FE oY

N
-\mb

LREEER Y TR T ARG FAE A
VU E e e AT B R T T & 5% AR 4 & Wansink %
£ (2016) & 1 B F R BY GO TR K S e R T B R A
BAED R 0 A L g R ] E R T JT e R TR

3oty e i
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e R EERMT S

EIEER SRR RENE

INERHT ~ 1BIRK - B ERARESHKMR DEREBREFERANGE
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| e

WREN AEERAH
AR rEERTEERN KFEREFNRE®
EENHBRRATE

GR7OME -
T EHP 2 20211220 ]

REFIR
4

Bl2-5 PHAMHILES HE 22 TAR G

TR KR RTINS ¥ FEE (2020)

fe

R T R R R F AN PN A e

s

WAL S S8 (7 RAE T B MR YRR B2 e AN e

=

nE A i’r—‘ﬁ et b2 A S R RIS RE B P e 5 3F S —wgJe
I AEESE AT B DRE o R Bp AY R RTRAE SPMALY 0 S
MFMKEAN > o2 I FBIFLL > oy 2B T TR B8R
G A G R T R KT E AN B AT e B E A
BEFT Y mfak 2 o FPt o A MR B E R E S @ % 2 Instagram B
AR A R TR R F A AR S 3 2 R R AT
FRAFFEPN FAFEFLIGSRR WL BB TRET T 2P F A HF
A ER G AR T Y A KT 2 0 R A AR B
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AEEL LA o R - F LI 2EFTHE BB AT LR 2P
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¥oOELAELOHBE R P EWA LR R ¥ 2 &L TR
BOETE OB b ARG E R 2 AR B B LTRSS A 4T Bp
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- REPARATHEF RSN E P A EZ G RERE S &L m ET Y
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TR

— A

FEE* )% A~ 47% (content analysis) > PN % A 4772 2 - ¥ B
AP LEFF ARDEM I RHEDFTT 2 BRIHFTEE2 H %873
Mo At 2h i~ AT 3 (unobtrusiveresearch ) 0 A ¥ g iR 7k AN £ PR
AA RERHFLNIMEFELTRMEE BB o 33 EF et
AR S SeiE s R R gl L S 4p M B3 T4 (Babbie, 2021) 0 ARFELL
Mpbe hle e 22 F BIP AR ARAFhhpr BHG12- 0 ~j &
TP FAIOF R ML AT E & FF AALTAE L B 5 ik B i n B RE
FRFORFE G R AEPRERBHTR FEEP FAEEEFAY 0 %
% Babbie (2021) %% (i g FAEFT S 2) 2 £ ®E (2000) * B FHc T 4=
TRPBTHP FARZORE R IRAEAS LA S HI UTRAERD LR

Z_ & 8Lo
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AT EEF R T R BT PR R RN B AT ol &
ALFEEAE ) B SRR B & iAo o Instagram Ak AR 3% -

T B L B S LR B i T E R F A

T

¥ eh Instagram TR BLIT 5 A 47 0 K o

(z) 22 %muEn i

PR AR R R NS L S R A0 L BT
A AP BT BE R AL ¢ e Bl 20 2 BaTD B R 2T

¥ ST T bR o AFET ST EIAPMAY  NEEEFIRY AN FAITH

FEE AL 22478 % 18 > i€ * F R AR B 0B 4 F 2T Instagram < £ 3 E
dF RN FAITFEY hR g TRREL R R SRR TR frasg T
EFaEF A E - AP FEFEST R E > ASERE
ShicE A2 50,000 LenkE ¢ A R4 2 RREL ST ¥ % o BB AR Rk R iF
Y R C

(2 ) B A7y 2 4

ARG EPY X PFIRELE A A TN F > 123 A Instagram F7E 0
B L F AR ez b~ (7447 o FIRTH G hRE~ F 3 fofFlic @@ RN €5 07
b BT AT FEEE R AT - B 2T

() iz rird

AT M- B2 i - BAirE - FRBIYe 2 - %I U
- R P i & §FIRA)ZNE T %A 0 F] KOL Radar (2022) dp 2 g R B
LR EE LR R 2 a8 o

f
(=) {7 5B o4
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okl R A T R A N - BiEAR AT B S R T
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