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Abstract

Nowadays, the video game industry is thriving, but there are still fields worth
exploring in the consumer behavior in the gaming industry. Thus, the aim of this
research is to focus on the influence of players’ perceived value upon their purchase
intention of virtual goods, so as to understand the factors that affect the game players'
consumption in free mobile games. This project takes the level of game involvement
as a moderating variable to delve into the extent of impact on players in terms of
perceived value and purchase intention in order to provide game operators with
suggestions on game product design and marketing strategies as well as meeting the

potential needs of consumers.

In this study, players who have purchased game virtual goods in free mobile
games are recruited as objects, and their respective player information are collected
through questionnaire survey. Then, SPSS Statistics is applied as a data analysis tool
to analyze and verify the research framework and hypotheses of this research.

The result of this project indicates that first, for free mobile game players, perceived
value has a positive impact on purchase intention. Second, players with a higher
degree of game involvement have a greater impact on the relationship between
functional value and purchase intention. Third, players with a lower degree of game
involvement have a greater impact on the relationship between social value and

purchase intention.

Keywords: mobile games, game virtual goods, consumer perceived value, purchase
intention, game involvement
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